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Quarterly Report to the Division of Museums and History 
June 19, 2015 

Administration 

Legislative Session 

• The 7Sth legislative session concluded on time with tremendous forward movement for a New 
Nevada. TravelNevada staff worked closely with the budget office, the LCB and other agencies 
throughout the session on various bills and budgets. 

• We held the second biennial Tourism Day at the Legisiature on April 21, 2015. The event 
continues to grow and offer partners opportunities to learn more about the legislative process 
and how to best connect with legislators throughout the year. 

• Due to some challenges especially related to the budget and understanding of and appreciation 
for the Division's integrated sales/marketing ROI, the Division will develop and execute an 
ongoing "Tourism Means More" action plan designed to educate and inspire legislators in the 
79th session to restore the full budget of the Division. This will need to be an industry-driven 
program that we plan to write now and begin socializing through Territories in the Fall. 

Global Tourism Summit (Nov. 16-17, 2015) 

• An event planning firm, JGS Group, was hired to assist with planning and on-site execution the 
2015 Governor's Conference on Tourism - Global Tourism Summit. The conference will be held 
at the Hilton Lake Las Vegas Nov. 16-17 and include a pre-conference fam for international 
buyers Nov. 13-16. 

• Speakers and sessions are being identified and developed 
• Ideation has begun on the conference graphic identity and marketing materials 

International Vendor Contracts 

• International rep firm contracts for AdNova (Mexico), AviaReps (Germany), AviaReps (South 
Korea) and Hills Balfour (U.K.) were approved by the Board of Examiners on June 9. These were 
the result of the completion of an RFP process for each country. Six-month contract 
amendments for AviaReps (France), Gate 7 (Australia) and InterAmerican Network (Brazil) also 
were approved. The RFP process is underway for each of these in-country representation firms. 

Strategic Plan Development 

• The staff has begun drafting, based on the information provided at the strategic planning 
sessions, the FY16-17 strategic plan. This plan is designed to lay the foundation for all programs. 
Subsequent action plans will be developed for the various campaigns, sales outreach activities 
and other activities. A first draft of the plan will be provided to Commissioners prior to the Sept. 
2 meeting and the plan will be discussed at that meeting. 

lIPage 
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Advertising and Marketing 

Spring/Summer 2015 Integrated Campaign Performance 

• The tourism campaign currently airing before the traveling public right now is making impressive 
strides. As you might recall, the campaign is being seen in five markets: Los Angeles, Bay Area, Salt 
Lake City, Phoenix and San Diego. This is the final presentation of the original "Don't Fence Me In" 
campaign, which will run through the end of August. 

• There are several metrics In place to understand performance. A quick snapshot indicates: 
o Visits to TravelNevada.com (Sessions) are up 15% over last summer 
o The number of Users (those web users turning to TravelNevada.com for traveling 

information) is up 11.91% over the previous year 
o As well, the number of Page Views (website visitors viewing Individual pages throughout 

TraveINevada.com) are up 20.63% 
o And finally, as of the May 4th campaign kick off, more than 10,000 travel guides have been 

distributed. 

GravelNevada - Bicycling Tourism Initiative 
• Several stakeholders recently met to lay the foundation for the new GravelNevada bike tourism 

program. The Initiative incorporates Nevada's prodigious network of gravel roads around the state's 
many rural communities to capitalize upon the swelling popularity of adventure cycling In Europe 
and the United States. To date, TravelNevada, NDDT, Health and Human Services, State Parks, and 
two destination marketing organizations are serving as the key organizing bodies. 

New York/Tri-State Area Focus Groups 

• While in New York for the media event, we worked with Destination Analysts to develop and 
conduct four focus groups; two in New York City and two in Teaneck, NJ. The goal of the focus 

groups was to determine perception of Nevada as a travel destination, obstacles to traveling to 

Nevada and insights into the current ad campaign. 

Don't Fence Me In Concept Development 
• TravelNevada's Integrated agency Fahlgren Mortine Is focused on developing the next evolution of 

the Don't Fence Me In marketing campaign. The firm has been working with TravelNevada marketing 
and public relations staff to refine concepts in preparation for consumer testing, review by all 
Commissioners and creative execution. Ultimately, the concept that triggers the greatest positive 
feedback about Nevada's distinct allure and the one that builds the strongest awareness will go Into 
final production. The concepts will be presented to Commissioners during the early summer with 
final approval of the concept at the Sept. 2 Commission meeting. A full production schedule will be 
provided to Commissioners with all welcomed at the shoots. The new campaign is slated to be 
unveiled with the Fall/Winter 2015/16 campaign. 

Public Relations 

International 

• We are currently hosting a journalist from the French publication Gala magazine. She is touring 

Mustang Monument and will explore Elko and the Cottonwood Guest Ranch before returning 
home. Gala is a lifestyle magazine with a circulation of 239,822 and total audience of more than 

2 million readers. 
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• In June we worked with our southern Nevada partners to host a freelance journalist from 
Australia who is writing about day trips from Las Vegas for NewsCorps' weekly travel 
supplement, "Escape." The journalist visited Hoover Dam, Lake Mead, Red Rock Canyon, and 
Valley of Fire. "Escape" appears in the Sunday edition of the Telegraph, Herald-Sun, and Mail, 
with a total reach of 2.5 million print readers and 3.57 million unique monthly online readers. 

• Staff recently returned from IPW and is continuing to follow up on leads from that show. The 
media marketplace and networking opportunities led to many potential stories and future fam 

trips. 

Domestic 

• The inaugural JetBlue direct flight from NYC to Reno was a resounding success. TravelNevada 
hosted a media event the night before the event in New York with many northern Nevada 
partners in attendance. The media attendees were influential and prolific journalists. We 
anticipate increased coverage on Nevada from this market. 

Discover Your Nevada 

• In May we kicked off the Discover Your Nevada campaign in cooperation with Nevada 
Magazine's Silver State Scavenger Hunt. The April pitch centered on Discover Your Nevada and 
generated news coverage and a TV news interview on Las Vegas' Fox affiliate. 

• General information about each territory In the state is being drafted and distributed to media 
and posted on our website, timed to be released every week throughout the DYN campaign. 

Traditional/Social Media Relations 

• In-state media events were held May 7 (Reno) and May 14 (Las Vegas) to reacquaint our staff 
with local media and share the DYN message with them. This is the beginning of a push to gain 
greater relationships with in-state media, which will help on several fronts. 

• We are conducting "Instagram takeovers" with influentiallnstagram users during DYN to show 
our followers Nevada through their eyes. 

• TravelNevada hosted Twitter Chats once a week through the month of May with 1.) Nevada 
Magazine; 2.) Nevada State Parks; 3.) local photographers; and 4.) local camping experts. The 
hashtag to follow these chats was IIdiscoverNV. 

Media Coverage 
• Budget Travel filmed a segment on the Weather Channel about summer camping destinations 

and featured Valley of Fire. http://www.weather.com/tv/shows/amhg/video/best·campsites­
across-america This was also featured In Budget Travers blog on June 4. 

• We received yet another clip from an Australian media tour we hosted in September 2014 to 
Reno and Virginia City. This clip appeared in the Australian Financial Review, which has a 
circulation of 57,451 and online audience of 424,000 unique monthly visitors. The clip is 

attached. 
• Nevada Business Magazine featured the tourism industry in its June issue and quoted Claudia 

throughout the article. http://www.lakenews.com/News.asp?ID=8F4EACC3-8A1C-4DOD-B1A9-
BF4913244645&SiteID= 

• The Santa Rosa Press Democrat featured Reno in its May 31 Sunday edition. This newspaper has 
a circulation of 53,181. 

• Meetings and Conventions magazine ran a two-page update on Nevada meeting space. M&C has 
a circulation of 50,000 meeting planners, and this article is valued at $62,515. 
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Sales and Industry Partners 

Domestic Events, Trade Shows and Consumer Shows 

• Nebraska Sesquicentennial Commission Planning Meeting - April 21-23. Scott Carey was invited 
to attend this meeting to assist the state of Nebraska in its sesquicentennial celebration 
planning. 

• We attended North American Journey's RTO Summit East May 5-8 and had 17 appointments 
with receptive tour operators representing markets from Germany, UK, Korea, Japan and Brazil 
among others. 

• We attended the Travel Alliance Partners (TAP) Conference in Oklahoma City - June 7-11 and 
included appointments with over 30 domestic tour operators. 

International Shows and Sales Missions 

• We attended IPW International Pow Wow in Orlando May 30-June 4 in Orlando, with a very full 
three days of appointments including both sales and media; this show is a marketplace for 
tourism to the U.S. from all global markets. Larry attended the Chairman's Circle Awards 
honoring the top international tour operators. 

• larry attended HanaTour International Travel Show (June 3-10). las Vegas was the destination 
of the year which is a great honor and big opportunity. We were invited to partner with them 
and take advantage of the opportunity to promote the entire state. We participated in one on 
one travel agent meetings, travel agent presentations, miscellaneous promotional activities and 
the booth. Booth graphics provided by us Included the Reno arch, lake Tahoe, Heavenly, Great 
Basin National Park, Cathedral Gorge, Hoover Dam, Red Rock Canyon and lamoille Canyon. In 
addition, we conducted sales calls and airline event in Seoul and Busan. 

• WTM latin America, Visit USA Roadshow and lVCVA Sales Mission - April 20-30 

• North American Journeys RTO Summit East, NY - May 5-8 

(leads have been or will shortly be sent to statewide partners for all shows.) 

Territory Meetings 

• Cowboy Country: April 15 @ Carson Valley 

• las Vegas: April 29 

• las Vegas Territory: May 26 
• las Vegas Territory: June 23 

• Nevada Indian Territory: April 15 @ Washo Tribe, Gardnerville 

• Nevada Indian Territory: May 20 @ Stewart Indian School, Carson City 

• Nevada Silver Trails: May 15 @ Beatty 

• Pony Express Territory: April 15 @ Carson Valley 

• Reno-Tahoe Territory: May 13 @ Reno 

• Reno Tahoe Territory: June 10 @ lake Tahoe 

Familiarization Tours 

• We organized and escorted a group from Infinity Holidays out of Australia (May 31- June 5) on 
a first-ever RV fam throughout Southern NV. The 6-day fam included overnights in laughlin, 
Boulder City, Pahrump, Beatty and las Vegas. 

• We organized and escorted a group from France on the Condor Airlines fam (May 31- June 5). 
This was an 8-day fam that originated in Southern NV, then traveled through Pahrump, Death 
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Valley, Tonopah and up to Northern NV where we overnighted in Reno and lake Tahoe. The 
group also visited Virginia City, Fallon, and then traveled across the loneliest Road in America I 
We overnighted in Ely which included a visit to Great Basin and lehman Caves, then down 93 
with a stop at Cathedral Gorge. The fam ended In las Vegas only after experiencing lake Mead 
and Boulder City. 

In-State Meetings/Partnerships/Collaborations 

• Meeting With Sundance Helicopters - April 1 

• Women's Networking luncheon-April 3 
• Meeting Sweetours-April 9 
• RSCVA marketing committee: International Program Presentation - April 13 

• Site visit The Palms-April 13 
• Meeting with Boulder City Chamber of Commerce - April 14 

• LVHA-April 22 
• Sales calls with Tom Lester, las Vegas-April 27 & 28 

• Meeting with Moapa Valley-April 29 
• Meeting lV Territory SOl-C6-May 1 
• lTVA: Attend AMGEN reception - May 7 & 8 
• Site visit Lake Mead lodge - May 15 
• Opening event for expansion of Premium Outlets North-May 19 
• Site visit with Circus Circus las Vegas - May 19 
• Meeting with Moapa Valley - May 19 
• Nevada Economic Development Conference: Stronger Economies Together - May 20 & 21 
• Inaugural JetBlue Flight event at Reno-Tahoe International Airport - May 28 
• Panelist on session at Arts @ the Heart Conference - June 4 & 5 
• Site visit Graceland the Exhibit-June 8 
• Meeting lVCVA/Signature Travel Network-June 9 
• Site visit IntroDEUCE-June 10 
• Focus group SpeedVegas-June 11 
• Site visit Lip Smackers-June 16 

• Site visit Moapa Ranch-June 17 
• Women's Networking luncheon-June 26 

• Focus group SpeedVegas-June 30 
• Numerous partner meetings regarding Megafam - April-June 
• GOED: several conference calls regarding Governor's Trade Mission & Tourism Track - April-June 

Grants 
• The deadline for the FY16 1st Cycle Marketing Grant Program was April 24. 206 requests were 

received, requesting $1,740,840.00 in funding. The recommend funding by the TAC is 176 
projects for $1,105,323.00. 

• The Territory Advisory Committee (TAC) meeting was held May 21 at which the grants were 
reviewed. 
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RFP's 

• RFPs were sent to representation firms in France, Australia and Brazil. These are scheduled to be 
in front of the BOE in December. Once we determine the best approach for India, we will 
distribute an RFP as needed. 

• We developed and distributed the RFP for 2016 Rural Roundup to be held in Laughlin, and are in 
the process of evaluating submittals. 

Rural Roundup 

• Rural Roundup - April 15-17; 265 people in attendance at this year's event. Great thanks to the 
Carson Valley Visitor's Authority, the Carson Valley Inn, the City of Genoa, the generous Made in 
Nevada purveyors and all who helped make this a tremendous eventl 

Nevada Magazine 

Silver State Scavenger Hunt/Discover Your Nevada 

• In partnership with TravelNevada's Discover Your Nevada program, the campaign kicked off on 
May 1. So far, we've had 18 groups complete the entire hunt visiting at least ten historical 
marker sites contained in the list published in our May/June issue. We have seen several of our 
newsstand locations sell out so our readers can compete in the hunt. Most of our finishers 
report it took anywhere from 900-1,200 miles to drive to the ten locations. We've had several 
hundred people using #nvmaghunt on Facebook, Twitter, and Instagram to document their 
travels. The pictures we've received have been great. 

Rides Guide 

• The guide is printed and has already been distributed to all the motorcycle events throughout 
the state as well as to our advertiser's. We will also be distributing them all summer long to 
DMO's and welcome centers and previous outlets that cater to bikers. 

NevadaMagazlne.com 

• We have an intern from UNR adding fresh content daily to nevadamagazine.com, which has 
caused a huge increase in our website traffic. We've increased our page views by 30% for May 
compared to the previous month and have tripled our visitor numbers in May 2015 compared to 
May 2014. 

Subscription Sales Programs 

• Our subscription fundraiser is now being offered to members of the Carson City School 
Foundation and the Brewery Arts Center. Both these non-profits are offering subscriptions to 
their members with $5 going back to the organization for each subscription sold. We are also 
working with several American Legion Posts to start the fund raiser in their organizations. 
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LEO M DROZDOrr. P E 
/J/n!('Wr 

Departmcnt of Con SCM lion and 

Nalional Resources 

REBECCA L PALMER 
.'ilme Hilluric l're,Icn'OliOfI (JjfH:cr 

ORlAN SANDOVAL 

STATE OF NEVADA 

DEPARTMENT OF CONSERVATION AND NATURAL RESOURCES 

STATE HISTORIC PRESERVATION OFFICE 

May 29, 2015 

MEMORANDUM 

TO: BOARD OF MUSEUMS AND HISTORY 

FROM: REBECCA PALMER, State Historic Preservation Officer 

SUBJECT: STAFF REPORT 

A(klrcl." llL'pi,I' to 

901 S. Stewart St, Suite 51104 
Cllrmll Cil)', NI' 89701-5248 

Pltolle: (775) 684-3448 
Fax: (775) 684-3442 

WWlt'.trr:lhpo,org 

With the closure of the 2015 Legislative session, this office has no substantial items to report 
to the Board this quarter, 
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Samples of recent coverage. Full stories are available via links. Also, lots of good coverage on social media, using Perlsocpe, Twitter, facebook 

Ind YouTube. 

hnp:/Iwww.nevadaappeal.com/news/iocal/16004229-113/nevada-state-mlHeunl-set-to-celebrate-natlonal·coln 

Nevudn Stole 1t1u.<oeum sct to ClC.!k!brutc 
Nlltionnl Coin \Verk 
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http://www.nevadaaopeal.com/news/Bovernment/1626126S· 113/museums -struggling· to- protect -a rtifacts 
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Glenbrook coverage samples. (Complete stories available using links.) 

http://trn.trains.com/news/news-wire/2015/05/nevada-state-railroad-museum-completes-restoration­

of-2·6·0 

http://www.rgj.com/storv/news/2015/05/19/historic-glenbrook-Iocomotive-set-steam-back­

Iife/27562541/ and carried by Associated Press (Sample from Indiana Daily Journal) 
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STATE OF NEVADA 
DEPARTMENT OF TOURISM & CULTURAL AFFAIRS 

Division of Museums and History 

Brian Sandoval 
Governor 

Nevada Historical Society 

Report to the 

Claudia Vecchio 
Director 

Board of Museums and History 
June 19,2015 

I. Status of Private Funds Budget 

SIalus of Privale Funds Budget BIA #5035 
State Fiscal Year 2015 

GL# 
Revenues: 

Bal Frd from Prior Fiscal Yr Unestr 2511 
Bal Frd from Prior Fiscal Yr Restr 2511 

Charges for Services 3871 

Memberships 4008 
Photograph Sales 4010 
Printing Sales 4011 
Merchandise Sales 4025 
Publication Sales 4027 
Books and Pamphelt (Publ Fund) 4052 
Prior Year Refunds 4203 

Gifts & Donations 4251 

Private Grants (Restricted) 4265 

Treasurer's Interest 4326 

Outside Bank Account 4454 
Total Revenues 

expenditures: Category 

Administration 35 
Quarterly 37 

Museum Store 41 
Photo 49 
Special Projects (Restricted) 55 
Reserve 86 

Total Expenditures: 

Revenues Over (Under) Expenditures: 

Budget Status Narrative: 

Approved Approved Total 

Budget Changes Budget 

106,090 
54,987 3,993 

o 
18,413 -3,993 

20,373 

2,311 
22,718 

33,310 

314 
o 

5,804 
32,176 

627 

o 
297,123 0 

14,416 4,252 

41,316 

14,312 
1,548 

91,470 
134,061 -4,252 

297,123 0 

0 0 

106,090 

58,980 

0 
14,420 

20,373 

2,311 
22,718 

33,310 
314 

0 
5,804 

32,176 

627 

0 
297,123 

18,666 

41,316 
14,312 

1,548 

91,470 
129,809 

297,123 

0 

Peter Barton 
Admfnlstrator 

Sheryln Hayel-Zorn 
Curator III/Acting Director 

Status 
YTD Percentage 

Actuals YTD 

106,090 100.00% 

58,980 100.00% 

0 0.00% 

19,165 132.91% 

10,639 52.22% 

1,568 67.86% 

12,914 56.84% 

16,575 49.76% 

1,354 431.23% 

125 0.00% 

2,287 39.41% 

9,940 30.89% 

483 77.08% 

0 0.00% 

240,121 80.82% 

13,523 72.44% 

11,756 28.45% 

7,477 52.24% 

1,345 86.86% 

14,341 15.68% 

0 0.00% 

48,441 16.30% 

191,680 64.51% 

Revenue and Expenditure figures are given through April 30, 2015. The Society continues to fulfill its mission to the public 
thru sales in photography, printing, membership and museum store. 
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II. Museum Store Sales 

Sto ...... 1 •• chart comparison against four previous flscal years. 
r I 

.!!!!x Aua SeDt Oct Nov ~ Jan Feb Mar W. May Juna ~ 
FY 15 1,153 1,885 2,526 1,079 373 2,225 1,282 2,340 --=!,415 1,310 12,759 
FY14 --725-----,,~,272 2,754 3,484 2,364 1,235 -306 3,396 1,609 1,131 3,457 22,295 

FY~ I 1,5371 1,556 1,552 2,373

1 

1,060~ 4,258 1,293 2,250 1,388 1,549 1,961 1658 22,435 
FY12 1,2601 1,566). 1,851 1,084 1,376 2;543 1,090 1,649 2,433 1,084 2,474 1,748 20,098 
FY 11 2,351 551 1,261 1,686 1,873 t- 898 1,152

1 
1,839 1,565 1,156 1,228 2067 17,627 

vro 1,153' 3,039' 5,565' 6,644' 7,017' 9,242' 10,524' 12,864 ' 0 12,759 0 0 22,295 

Ivro • • • • • • • • • 
Compari 159.1%1 160.0% 175.5% 112.1% 74.6% 78.5% 80.9% 101.3% O.O"A. 72.1% 0.0% 0.0% 
son 

Monthly • 
ICampari 159.1% 160.6% 198.6% 39.2% 10.7% 94.1% 103.8% 764.7% -41 .7% 81 .4% 0.0% 0.0% 
son 

'=~' =::o 1- - - - -Year-Ia-Oate Comparison compares the cumulative year to date figures against the same time period in the previous year. 
tmnthly Comparison compares the current month of the current year against the same month In the previous year. 

Museum Store Sales Narrative: 
Sales in the museum store reflect five days of operation. Our exhibitions, programs and unique products make a positive 
impact on store sales. I will be working with our new Adm. Assistant to review and enhance our strategic plan to expand 
our children'S and Made in Nevada products, while planning some new Society products associated with items seen in our 
permanent gallery. These new additions will be put into effect in the FY16 budget. Our new store remodel and combining 
our Admissions and Store improve foot traffic and provide visitors with a better shopping experience. Potential reasons for 
lower average sales include the four month gap without this staff position (after retirement of incumbent in October 2014) 
and the staff have reduced the number of programs while we work on collections projects. Museum store sales reported 
through Apn130, 2015. Please note that the negative amount listed for March is due to a delayed adjustment for a lame 
photo purchase that occurred in late February. 

III. Museum Revenue and Expenditure Chart 

IMulleum Store Revenue and Expenditure Chart 

1- Jul)! + Aug Sep0 Oct + Nov Oec 1 Jan I· Feb M:l· Apr May -I Jun 1- TOTAL 1 
Revenues 

12,7591 Store Sales 1,153 1,88512 ,526 1,079 373 2,225 1,282 ~o - 1,415 1,310 0 0 

expenditures 
1-

IVIerchandise 0 0 t 979 0 68 1,258 0 253 1,206 315 0 0 4 ,079 
Personnel 0 0 0 0 0 0 765 0 0 0 765 o 0 

2,632
1 O· 1,414 1 

Operating/other 13 0 57 -35 0 -or 901 262 0 0 
Total expenditUrE 13 0 0 0 125 1,223 0 253

1 
2,672 597 0 0 7 ,476 

Net Profit 1 ,140 1,885 2 ,526 1,079 248 1,002 1,282 2,087 -4,287 713 0 0 5,283 
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Museum Store Revenue and Expenditure Narrative: 
This section accounts for revenues and expenditures thru April 30, 2015. Dorothy Nell Barry is our new Admin Assistant 
III that manages the admissions office, membership and museum store. She has been learning the pas and working on 
creating new procedures to use this system. The membership volunteers have been working with Dorothy on fixing many 
issues with our membership records and entering all of our membership records into PastPerfect 5. 

IV. Membershi(! Figures 
Memberships (naw and renewals) chart comparison against four previous flscal years. 

, 
Merrbershlp July Al!lI I Sept Q£! Nov Dec Jan Feb M!! AI!!: May ~ IQ!Ab 
Categories 

Individual 9 12 11 25 5 40 35 12 11 31 191 
Fanily 8 6 8 3 0 17 10 0 4 10 86 
Inslllulional 8 0 0 0 60 3 0 2 0 74 
Suslalnlng 1 1 2 0 4 1 1 1 8 18 
ContribuUng 0 2 0 0 0 1 0 0 0 4 
patron 0 0 0 0 0 1 0 0 0 0 1 
Benefactor 0 0 -0 0 0 0 0 0 0 0 0 
Senior 4 6 7 5 1 12 10 3 3 2 53 
Student 0 0 0 0 0 0 0 0 0 0 0 
FY 15 30 27 29 35 6 134 60 16 21 49 0 0 407 
FY 14 21 24 22 50 37 86 42 46 34 39 22 28 421 
FY 13 15 41 16 31 32 46 49 29 43 39 23 25 389 
FY 12 19 30 33 29 37 86 48 43 55 30 25

1 
39 444 

FY 11 19 44 29 30 40 98 45 36 35 7 66 30 479 

YTD 30 57 86 121 127 261 321 337 358 407 0 0 407 

YTD • • • • • • • • • 
Comparison 142.9% 126.7% 128.4% 103.4% 82.5% 124.3% 127.4% 113.1% 107.8% 109.7% 0.0% 0.0% 

Monthly 
142.9% 112.5% 131.8% 70.0% 16.2% 239.3% 142.9% 34.8% 61 .8% 125.6% 0.0% 0.0% Comparison 

Membership Figures Narrative: 
Our plan is to work on growing our membership through providing diverse programming, continuing to catalog and digitize 
materials that will provide access to hidden collections, creating a better website with lists of collections, finding aids, 
online digital projects and selling digital requests. For a few of our larger events, we have set up a membership 
promotional table. The Society has gotten positive feedback for the Quarterly publication getting back on schedule and 
having interesting publication themes and topics in the publication. This reflects memberships through April 30, 2015. 
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V. Museum Attendance Figures 
Attendance chart comparison against four previous fiscal years. 

July Aug Sept Qs! Nov !l!£ :1!!l Feb Mar AI!!: May June !Q!M, 
FY 15 2,452 1,432 1,597 1,928 1,554 1,698 1,642 1,774 14,077 
FY14 1,493 1,512 1,616 2,274 1,713 1,867 1,801 1,765 1,877 1,932 2,355 2,034 22,239 
FY13 1,594 1,721 1,601 1,809 1,687 1,901 2,293 2,377 2,196 1,726 1,879 2015 22,799 
FY 12 1,757 1,877 1,821 1,541 1,743 1,808 1,231 1,677 1,670 1,336 1,586 1,859 19,706 
FY 11 1,122 1,277 1,137 1,487 1,073 1,218 1,244 1,278 1,417 1,713 1,628 1,501 16,093 

YTO 2,452 3,864 5,481 7,409 8,963 10,861 12,303 14,077 0 0 0 0 14,077 

YTO 
164.2% 129% 119% 107% 104% 102% 100% 100% 0% 0% 0% 0% 

Comparison 

Monlhly 
164.2% 94.7% 98.8% 64.8% 90.7% 90.9% 91 .2% 100.5% 0.0% 0.0% 0.0% 0.0% 

Comparison 

Museum Attendance Figures Narrative: 
Our attendance figures have been maintaining due to our diverse programming and unique exhibitions. Our email and 
phone requests continue to be high due to scholarly research and photography use for publications, genealogy requests 
and general use. The public is aware of our many resources due to our Quarterly publication being online, 14,000 library 
records cataloged in CLAN database, numerous NHS photographs being used online, and several hundred manuscripts 
collections being listed online at www.ArchiveGrid .com.This reflects attendance thru April 30, 2015. 

VI. Attendance Receipts 

July ~ Sept Oct Nov Q!S Jan Feb Mar &!! May :!Y!!! ~ 
FY15 571 904 489 655 357 341 546 511 504 740 5,619 
FY14 347 652 310 400 444 240 528 483 537 524 648 648 5,762 
FY13 352 604 556 382 216 304 364 536 508 462 396 502 5,182 
FY12 277 814 722 708 220 208 340 484 642 552 388 4121 5.767 
FYl1 512 496 753 287 286 148 264 164 369 467 496 576 4,820 

I 
YTD 571' 1,476' 1,964' 2,620' 2,977' 3,318' 3,964' 4,375 4.879 5,619 0 0 5,619 

YTD • • • • • • • • 
Comparison 164.68% 147.7% 150.1% 153.3% 138.3% 138.6% 132.3% 128.5% 123.8% 125.8% 0.0% 0.0% 

Wonlhly 
164.68% 138.67% 157.69% 163.80% 80.41% 142.08% 103.41% 105.80% 93.85% 141.22% 0.00% 0.00% Comparison 

Museum Receipts Figures Narrative: 
The Society's programming and exhibition schedule covers a diverse range of topics throughout the year. The new exhibit 
is called Psychedelic Sagebrush: At Play in the Desert by guest curator, Dr. Engrid Barnett. This exhibit will celebrate 
the 50'" anniversary of the Red Dog Saloon and its impact on the San Francisco Sound and Psychedelic Music. The 
exhibit will be on display June 6h until September 26, 2015. The next two exhibitions are the annual Latimer Art Club 
miniature art exhibition and 81W Gambling Photographs by Jan Aphelin. The images document downtown Reno casinos 
and the people in them. This reflects attendance through April 30, 2015. 
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VII. Fundraising Activities 

o Shery is submitting a $25,000 grant application request to the John Ben Snow Memorial Trust on April 1, 2015. 
The Society will be notified in June if the grant has been awarded. If approved, we will work on Year Two projects 
to enhance the gallery, including printing new labels and signage and general improvements to the Society. 

o Our LSTA grant project is finishing up this month. Our contract workers, Heather Casseday and Dane Hines have 
been scanning, cataloging and data-entering the images into Past Perfect. The Emil Billeb photography 
digitalization project was funded for one year. 

o Shery and Lee will be submitting our proposal for year two of this project. The requested funds will pay for the 
salaries of our contract workers, second tier of digital raid storage, software and contract support to implement the 
online project. If approved, the funds will allow the remaining images to be cataloged, scanned and create an 
online exhibit of this collection. The grant application funds to be requested are $93,000. Shery is getting ready to 
submit the project to the Bretzloff and E.L. Cord Foundations for possible funding. 

o The Society received a check for $112 from Eric Holland for 10% of net sales from his latest exhibition called 
Hotels, Bars and Churches. We will receive a second check in June. These funds are placed in our Museum Art 
Collection fund. 

o The Society has an anonymous donor who has paid for basket expert, Jerome Evans to identify and appraise the 
Society's basket collection. The Society will receive the completed report by the fall . 

• Shery will be submitting a $20,000 grant proposal for collections acquisition to the Charles H. Stout Foundation by 
June 15, 2015. 

VIII. General Activities 

o The Society has moved the Admiral Halsey's saddle to our Reno History Gallery. 
o The Society is working on a new exhibit case showcasing the history of the Nevada Rangers in our permanent 

gallery. 
o The educational docents are offering free Wednesday tours during Artown in July, rotating between the Reno and 

Nevada History galleries. 
o The Society is working on making some adjustments on the Reno History gallery with the enhancement of the 

saddle and installation of wall-mounted screen. 
o We have reworked our High Noon video series with Neal Cobb as our program host and talks about the video 

afterwards. Every three months, we are showing a Nevada filmed Video. 
o The Society is working with the University of Nevada Press on a photography book of Reno photographer, Roy 

Curtis. Dr. Lee Brumbaugh has written an extensive essay on his work in an earlier Quarterly publication and the 
staff had created a photography exhibit. Lee has been researching the general collection and has been able to 
identify other Curtis images plus scan images given by the family. The project has been set aside with other 
demands and overseeing the Billeb project but our goal is get a script submitted in 2016. 

o The Society will be working alongside NSM-CC in our shared NDOT storage issue. Due to the SOCiety's limited 
collections space, we have worked with NSM-CC on shared storage since the late 1960s for its larger museum 
artifact materials. For many years, the Society has declined numerous donations due to the size of materials and 
for not having its own storage. The Society's collecting mission will continue to be hindered and will affect the 
other departments unless a solution resolves itself soon for more storage. Christine and Shery have worked 
onsite at NDOT with NSM-CC staff to review, tag and create a plan for the space. The Society will be paying for 
contract workers to help with moving and cataloging materials in SFY2016. 

o School and Adult Tours have been plentiful this past year, where education docents and our education curator 
served over 2,100 people. We are actively seeking additional educational docents to help with tours. 

o The Society was recommended for one CIP (Capital Improvement Program) in the upcoming biennium that is a 
general safety/security project that includes motion-activated lights on the west and north side of the building, 
installation of a new roof hatch, drainage trench along the back building wall, side entrance awning and fixing the 
sidewalk at the bottom of the stairs. 

o The Society will host an AGA (American Gaming Archives) Chip Dig in October 2015. The idea is to promote the 
AGA archives and the SOCiety. The table fees earned from the event will be placed in the AGA fund. 

o Shery and Christine created an exhibit in the Nevada Room at the Governor's Mansion. The exhibit is called 
Nevada's Talking Heads: Telling Nevada's Stories Thru the Hats We Wore. The hats on display are examples of 
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headwear wom through Nevada's history - from the territorial years to today, and from pioneers to Senators. The 
exhibit is comprised of both men's and women's hats through the years from the Society's collection. 

o Howard Herz, AGA coordinator has created a booklet to promote fundraising projects for the AGA. Shery has 
written letters to go along with the booklets to promote this project. The first goal is to get additional money to 
continue to enhance the gaming exhibit in our permanent gallery. The second goal is to get funds for organizing, 
cataloging and data-entry into PastPerfect 5. We want to generate a useful finding aid for this complex collection. 

• The Society is working with the local AAUW organization monthly as they organization their records housed at the 
SOCiety. They are compiling an inventory to be used as a finding aid. It has been very successful partnership that 
is having the different chapters talking about missing records and working on identifying photographs. 

o The Society is working on our latest exhibit called Psychedelic Sagebrush: At Play in the Desert. The exhibition 
reception is scheduled for Saturday, June 6th, 2015 with guest Curator, Dr. Engrid Bamett. We are working on an 
interesting programming schedule for the summer with this exhibition 

o The Society is working with the Nevada Women's History Project organization monthly as they work to organize 
their records housed at the Society. They are fleshing out their inventory as they generate a thorough finding aid 
for the public. 

o The next docent training class is scheduled for Saturday, September 19, 2015 from 9am to 12pm. We continue to 
promote the need for additional volunteers in select departments. 

o The Society continues to catalog and enter our Manuscript collections and Library print collection materials into 
Past Perfect, our in-house database. We will post alphabetical lists of manuscript collection on our new website 
as well rework our existing Finding Aids. The existing manuscript collections have been entered and we are now 
working on unprocessed collections and scanning photographs from the Manuscript Collections. The museum 
artifact and photography collections continue to catalog their collections into PastPerfect 5. 

o The Society and the Nevada Art's Council are creating a collaborative exhibit on the subject of Basque 
Arborglyphs. The Basque tree artwork is to be loaned by Jean and Phil Earl for this traveling exhibition. They 
have said that would be willing to assist in funding part of the exhibit. The Society will be writing a small grant to 
get two apple Ipads and stands for the videos that will be incorporated into the video in the fall. The Folk Arts 
program at NAC has built this exhibit into their budget. Shery is getting framing quotes and crate quotes in early 
June to begin framing the canvas rubbings. 

o The Society lent one piece of artwork for the latest exhibition at the University's Knowledge Center called 
Reflections on Pyramid Lake Exhibit that celebrates the history of the lake and the people who have called it 
home. 

o The Society will be lending 4 Datsolalee baskets for the Nevada Museum of Art's upcoming Lake Tahoe exhibition 
later this summer. The Society worked with Jerome Evans on getting an appraisal of the four baskets that will lent 
for the show. This appraisal will be added to our complete basket inventory project. 
Report on History Conference 2015 
A. The Nevada Historical Society History Conference is scheduled for September 25'" and 26th, 2015. The 

theme is called Thinking beyond Nevada's Borders: Westem History in New Perspectives and we encourage 
consideration of the relationships and interactions between people and entities that transcend Nevada's 
borders. We encourage a broad range of topics with a connection to Nevada's history. 

B. Our keynote speaker is Dr. Diana Ahmad from the Missouri University of Science and Technology. 
C. Shery and her staff have come up with a new format for the conference. 
D. As to promotion of the conference, we have started emailing different departments at colleges and 

universities in Nevada and the surrounding states. The flyer advertisement is in the upcoming Quarterly, a 
take away flyer is available to the public and will copies will be mailed to our sister agencies. We sent out a 
Save the Date e-blast about the conference. We will be posting the conference on our Facebook page, 
forward the information to the Nevada Museum Association, H-Net and the Westem History Association. 

Report about OSHA 
A. The Society was reported to OSHA anonymously back on Thursday, February 19th

, 2015. The OSHA inspector 
arrived on site Tuesday, March 3td, 2015. The solution that was suggested to prevent the left side of the 
Compact Shelving was to manually use the battery pack. The power has been turned off for both sections and 
locked down by B&G's state electrician. 

B. Shery created signage and a safety protocol using safety cones when working in the compact shelving. Until we 
get the final report and fines from OSHA, we are only having staff use the battery pack for the compact shelves. 

C. The Society submitted one essential CIP (Capitol Improvement Projects) that wasn't funded, retrofitting the 
remaining Compact Shelving system in our collections storage building. It was brought forward to the board last 
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year, citing OSHA concerns about safety and liability issues to staff and volunteers. My biggest concern was the 
issue of safety, the prevention of a potential accident and potential fines. 

D. Safety signage had been placed on every unit as a warning about potential issues with our current sensors over 
a year ago. I knew of two incidents that the shelves started to move while people were working in the shelving. 
However, I was never able to get the system to fail. 

E. The cost for this project is $100,000 ($60,000 for electrical and motor upgrade; 40,000 for additional sensors 
placed on each carriage).The compact shelving has had many problems through the 12 years that I have 
worked at the Society. The state has not supported warranties, request for fixing and updating the electronic 
panels, sensors and motors that's essential in maintaining and accessing our collections. The Nevada Historical 
Society has repeated requested upgrades through the CIP process and those requests had been ignored. 

F. At this time, another pressing issue is the company is no longer make replacement parts for these dated units 
and making it impossible to get basic warranty coverage if any of the sections start to fail as of January 2015. 

G. Listed above is a short-term fix for the unit. It is essential that we find funds to fix this aging equipment to 
provide good service. Three solutions need to be investigated: using the Society's investment funds; potential 
state funds might be made available after this incident with OSHA or the board will need to help the Society find 
a different funding source to repair the unit. 

H. The Division office and the Society are waiting for the final report and fines from OSHA. 
Report about Quarterly 
A. As to the status of the FalllWinter 2014 Vol. 57 3-4, the NV150 special issue, there are several authors in 

different stages of edits. Our goal is to get the publication submitted to Sheridan in August and sent to the 
membership at the end of August or first of September 2015. 

B. SpringlWinter 2015 Vol. 56, 1-4 will be made into a single issue with the publication date of December 2015. 
Several factors will affect when the issue can be submitted, we have four potential articles dependent upon 
when the authors can complete them and the general production process. 

C. We are actively seeking new articles and book reviews for new content. Our Editor-in-Chief, Dr. John Reid 
has started talking with the Quarterly advisory board to seek assistance with new content. Our goal with the 
History Conference is to get new articles, promote the publication and sell new memberships. 

Mission Statement 

Founded in 1904, the Nevada Historical Society seeks to advance the study of the heritage of Nevada, the Great Basin 
and the West. The Society collects manuscripts, rare books, print ephemera, artifacts, maps, photographs and bound 
newspapers for the state, and makes its collections available for research, exhibition and educational purposes. 

Operations 

As of July 1, 2013 the Nevada Historical Society's hours of operation for the Museum & Museum Store are Tuesday 
through Saturday, 10:00am to 4:30pm and the Research Library is open Wednesday through Saturday, 12:00pm to 
4:00pm. 
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I. Status of Private Funds Budget 

Status of Private Funds Budget BIA #5036 Status 
State Fiscal Year 2015 Approved Approved Total Year to Date Percentage 

§b..! Budget Changes Budget Actuals Y!!r 12 (;2ate 
Revenues: 
Bal Forw fr Prior FY (reslricted) 2511 104,329 3,010 107,339 107,339.00 100.00% 
Bal Forw fr Prior FY (unrestricted) 2511 65,095 0 65,095 65,095.00 100.00% 
Federal BlM Grant 3578 50,000 128,526 178,526 52,309.84 29.30% 
Facilities Charges 3801 600 0 600 2,312.50 385.42% 
Special Services 3820 0 0 0 0.00 0.00% 
Anthropology Fees 3871 24,079 0 24,079 30,173.35 125.31% 
Coin Press Revenue 3872 72,395 0 72,395 100,750.95 139.17% 
Memberships 4008 18,888 0 18,888 9,330.00 49.40% 
Photograph Sales 4010 1,279 0 1,279 470.00 36.75% 
Merchandise Sales 4025 142,882 0 142,882 113,944.66 79.75% 
Book & Pamphlet Sales 4052 248 0 248 37.50 15.12% 
Prior Year Funds 4203 0 0 0 34.09 0.00% 
Gifts & Donations 4251 3,211 0 3,211 4,539.30 141.37% 
Private Grants (Restricted) 4265 34,248 -3,010 31,238 34,679.00 111.02% 
Treasurer's Interest 4326 517 0 517 562.67 108.83% 
Receipts from Outside Bank 4454 

Total Revenue: 

Expenditures: CAT 
Federal BlM Coop A9reemenl 20 50,000 128,526 178,526 58,355.93 32.69% 
Anthropology 37 2,500 0 2,500 826.87 33.07% 
Natural History 39 7,550 0 7,550 1,798.02 23.81% 
Administration 41 55,236 0 55,236 8,847.51 16.02% 
Education 42 16,915 0 16,915 12,176.44 71.99% 
Exhibits 43 22,645 0 22,645 6,776.28 29.92% 
History 45 2,540 17,000 19,540 750.00 3.84% 
Docant 47 1,055 1,255 2,310 1,702.08 73.68% 
Museum Store 49 131,658 0 131,658 97,482.66 74.04% 
Coin Press 50 40,227 0 40,227 32,652.33 81.17% 
Coin Show 51 5,750 0 5,750 3,579.35 62.25% 
Special Projects (Restricted) 55 148,577 0 148,577 22,017.58 14.82% 
Fund Transfer (loan Repayment) 60 0 0 0 0.00 0.00% 
Reserve 86 0.00 

Total Expenditures: 

Revenues Over (Under) Expenditures: 0 0 0 284,612.81 43.37% 

Budget Status Narrative: 
The above figures reflect actual totals as reflected through the State accounting system (DAWN) through April 
30,2015. Key revenues are strong and have exceeded budget authority. Others are tracking normally. 
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II. Museum Store Sales 
Store 811". chlrt comparison 19a1nat four previous fiscal yelrs. 

.Il!1 W ~ QSl IW Ill'. ,!m Fob Mar &!! lID Jun TOTAL 
FY 15 10,987 15,149 17,772 7,722 23,931 8,342 6 ,165 5,178 11,051 7,739 114,034 
FY 14 10,883 19,637 12,589 19,681 10,858 8,522 8,648 6,385 7,274 10,480 6,285 14,028 132,989 
FY 13 3,445 8,448 13,370 10,035 14,951 6,756 7,681 4,348 6,691 10,101 13,229 9,737 106,766 
FY 12 8 ,008 9,083 11,452 8,834 15,404 7,447 6,028 2,284 2,587 4,838 4,214 6,087 85,822 
FY 11 17,450 8 ,014 20,438 5,682 9,708 9,903 6,270 5,723 7,233 10,880 9,883 8,181 117,363 
YTD 10,987 28,138 43,908 51,630 75,561 83,903 90,068 95,244 108,295 114,034 0 0 114,034 
YTD 
Comparison 103.04% 86.26% 102.38% 82.54% 102.93% 102.41% 101 .68% 100.32% 103.99% 101 .20% 0.00% 0.00% 

Mon1hly 103.04% 77.15% 141.17% 39.28% 220.41% 97.89% 92.73% 81.32% 151.92% 73.99% 0.00% 0.00% Comparison 

Year-to-Date Comparison compares the cumulative year to date figures against the same time period in the previous year. 
Monthly Comparison compares the current month of the current year against the same month in the previous year. 

Museum Store Sales Narrative: 
Store sales at the end of April totaled $114,034 or 101% compared to last year. 

III, Museum Store Revenue and Ex(!endlture Chart 
Museum Store Revenue and Expenditure Chart 

Jul A!!!I §!J! Oct Nov Dec Jan Feb Mar ~ ~ Jun TOTAL 
Revenues 

Store Sates 10,987 15,149 17,772 7,722 23,931 8,342 6,165 5,176 11,051 7,739 0 0 114,034 

Expenditure. 
Merchandise 0 6,819 2,838 13,775 581 16,401 1,906 8,634 2,023 1,397 0 0 54,374 
Personnel 1,375 5,726 4,348 4,024 4,024 4,094 5,734 4,132 4,226 4,166 0 0 41,849 
Operating/Other 222 222 230 673 229 669 173 121 146 173 0 0 2,857 

Total Expendijure. 1,597 12,766 7,415 18,472 4,834 21,184 7,813 12,887 6,395 5,736 0 0 99,080 

Net Prom 9,389 2,383 10,357 -10,750 19,097 -12,822 -1,848 -7,711 4,656 2,003 0 0 14,954 

Museum Store Revenue and Expenditure Narrative: 
Store profit at the end of April totaled $14,954. 
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IV. Membershie Figures 
Membenlhlp8 (new and renewals) chart compati8on against four previous fiscal y8ars • 

MembeMlp .!l!I &!II ~ QS t!2l! ~ .!!!! f& MH &1! MIx .IJ!!! TOTAL 
Categories 

Individual 11 8 4 1 8 2 4 3 3 12 52 
Family 12 10 8 3 • 4 5 5 8 11 88 
Sustaining 4 2 1 1 1 1 2 3 7 22 
Contribuling 2 3 
Patron 1 
Benefador 1 1 
Senior 22 20 7 8 5 8 7 9 29 21 132 
FY15 49 38 18 11 17 15 18 20 38 53 0 0 277 
FY 1. 17 22 28 105 70 22 28 20 17 18 13 1. 374 
FY13 17 14 47 0 20 1 23 11 19 11 0 0 183 
FY12 10 5 17 0 8 4 11 22 18 11 10 18 132 
FY11 g 9 15 8 4 12 9 18 33 5 78 58 252 
YTD 49 87 105 118 133 148 188 188 22. 277 0 0 277 
YTD 
Comparison 288.2"% 223.08% 156.72% 67.44% 54.96% sa,08% 56.85% 59.62% 88.09% 79.83% 000% 0.00% 

Monthly 
288.24% 172.73% 64.29% 10.48% 24.29% 88.18% 84.2 ..... 100.00% 223.53% 294.44% 0 .00% 0.00% Compar1soo 

Year-Ie-Date comparison compares the cunulattve year to date figures against the same time period In the previous year. 
Monthly Comparison compares the current month of the current year against the same month In the previous year. 

Membership Figures Narrative: 
Memberships (new and renewals) at the end of April totaled 277, which is 80% compared to last year. A 
high number of renewals and new members were received in May (not shown) as a result of a mailing. 
The end-of-year total is expected to finish similar to last year. 

V. Museum Attendance Figures 
Attendanc. chlrt compail5on against four previous fiscal y.a". 

~ Al!lI li!I!l Oct M2! 11K .Ii!! Feb Mar ~ 1m .I!U!I TOTAl 
FY 15 4,388 4,550 2,860 4,004 2,751 1,695 2,351 2,219 2,902 3,637 31,557 
FYI. 5,746 4,234 2,599 4,600 2,626 1,536 2,114 1,635 2,744 3,259 4,214 3,458 36,967 
FY 13 2,973 3,458 2,229 3,145 1,427 2,068 1,130 1,230 1,699 2,532 3,025 3,103 26,017 
FY 12 3,713 3,519 2,237 3,436 2,202 1,668 1,176 1 ,SOD 1,670 2,493 3,670 3,140 30,624 
FY 11 3,458 3,041 2,175 2,721 1,606 1,263 1,083 1,162 1,762 2,677 3,058 4,006 26,232 
YTD 4,388 6,936 11,796 15,602 18,553 20,248 22,599 24,816 27,720 31,557 0 0 31,557 
YTD 

76.4% 89.6% 93.8% 92.0% 122.8% 119.3% 124.5% 126.3% 130.0% 132.5% 0.0% 0.0% Comparisoo 
Monthly 76.4% 107.5% 110.0% 67.0% 104.7% 110.4% 111.2% 120.9% 105.6% 117.7% 0.0% 0.0% 
Companson 

Year-to-Date Comparison compares the cumulative year to date figures 8galnst the same time period in the previous year. 
Monthly Comparisoo compares the current month of the current year against th8 same month in the previous year. 

Museum Attendance Figures Narrative: 
Attendance at the end of April totaled 31,557, which is 133% compared to last year, Attendance figures 
only reflect visitors recorded at the admission desk and not off-site programs, such as capitol tours and out­
reach education. 
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VI. Attendance Recelets 
CUmlnt attendance receipts compared against four previous flscal years. 

~ &!II Sept Oct ~ Dec .!.!I! Feb Mar AI!r ~ 4l!!!! 
FY1& 18,061 20,706 20,225 14,467 8,538 9,336 8,915 8.319 10.971 13,802 
FY14 18,320 18,497 19,750 14.308 8,882 7,301 9.553 7,326 10,144 16,152 14,472 21,736 
FY 13 12,831 19.257 14,837 11,097 8.178 3,481 6.380 5,621 6,933 13,173 9,689 16.025 
FY12 19,827 13,247 17,911 11 ,116 5,484 5.006 8.784 5.684 7,662 9.411 14.026 13.337 
FY 11 17,610 18.071 12,543 10,832 7,476 4,247 3,834 5,484 8,651 11,287 10,733 15,529 

YTO 18,061 38,767 58,992 73,459 81 ,997 91,333 100,248 108.567 119.538 133,340 0 0 

YTO 98.6% 105.3% 104.3% 103.6% 102.8% 104.9% 103.8% 104.5% 104.8% 102.4% 0.0% 0.0% 
Comparisoo 

Monlilly 
986% 111 .9% 102.4% 101.1% 96.1% 127.9% 93.3% 113.6% 108.2% 85.5% 0.1)% 0.0% 

Comparison 

Year·lo-Oale Comparison compares the cumulative year to dale ligures againslthe same time period in Ihe previous year. 
Monlhly Comparison compares the cunrenl monlh of the cunenl year againslthe same monlh in the previous year. 

Attendance Receipts Figures Narrative: 
Attendance receipts at the end of April totaled $133,340, which is 102% compared to last year. 

VII. Fundraising Activities 

• The museum received the following restricted donations: 
$1,000 from Hazel Woodgate for the Hazel Woodgate History Fund 
$3,500 from ASM Affiliates for the Anthropology Collection Care Fund 
$1,000 from Cora Johnson for the Education Fund 

TOTAL 
133,340 
166.441 
127,503 
131,695 
126,297 

133,340 

• The museum finalized an order with the New York Mint for 6,000 silver and 500 gold medallions, estimated 
to net over $240,000 by next October. 

VIII. General Museum Activities 

• Preparations continued for removing at-risk history collections from the NDOT warehouse. The lower 
middle gallery was closed. A contract for removing out-dated track lighting and installing fluorescent lights 
in three collection galleries was finalized. Metal shelves were delivered. Safety conditions at the 
warehouse were evaluated. Staff access was restricted pending training and cleaning by specialists. 

• The museum held the annual Volunteer Appreciation Luncheon and Friends Annual Meeting May 8 at the 
San Marcos Grill. Over fifty attended. Volunteers enjoyed lunch and cake. They received certificates and 
pins. Pete Dube thanked volunteers on behalf of the Board of Museums and History. 

• The museum's traveling exhibit, Finding Fremont: Pathfinder of the West opened May 1 at the Des Chutes 
Historical Museum in Bend, Oregon. 

• The museum hosted a well-attended reception April 9 honoring the life and accomplishments of the late 
Senator William J. Raggio (1926-2012). 

• The museum held the following Frances Humphrey lectures. Attendance was consistently high. 
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March 26: Military Convoy the U.S. in 1919 by Jim Bonar. 

April 23: Geothermal Features of Yellowstone, Iceland, and Nevada by Chip Carroon, PhD., retired 
geologist, photographer, and world traveler. 

May 2S: Andean Prehistory: The Archaeology of Ancient Civilizations in Peru by Hal Starratt, PhD, 
Anthropology Professor at Western Nevada College. The program was presented in celebration of 
Archaeological Awareness and Historic Preservation Month in partnership with Western Nevada College 
and the State Historic Preservation Office. 

• The museum held the following well-attended Family Fun Saturday Workshops: 

March 14: Desert Adaptations, a new science program introduced the masters of survival: Kangaroo Rat, 
Burrowing Owl, Desert Tortoise, Antelope Squirrel, Creosote Bush, cacti, and succulents. 

April 11: Nevada Wildflowers, a new science program introduced colorful flowers: Desert Peach, 
Bitterbrush, Lupine, Indian Paintbrush, Wooly Mule Ears, Arrow-Leaf Balsamroot, Globemallow, 
Penstemon, Phlox, and more. Families learned the parts of a flower and how to press plants, make a 3-D 
flower in a frame, sketch or paint your favorite flowers, and get maps for local wildflower walks. 

May 2: Young Chautauqua. Young performers brought historical characters to life: Osa Johnson, Robert 
Baden-Powell, John Muir, Amelia Earhart, Anne Frank, and Coco Chanel. The program was provided in 
partnership with Nevada Humanities, which receives funding from the National Endowment for the 
Humanities, NV Energy, the Robert Z. Hawkins Foundation, individual donors, parent and community 
volunteers, and many other community partners. 

• Capitol tours were cancelled and then temporarily reopened due to construction in the capitol. School 
tours were fully booked at the museum. 

• The museum assisted installation of exhibits at the Legislature for the Nevada Museum's Association's 
Museum Day April 9. 

• The Reno Coin Club provided exhibits and activities April 24-25 in celebration of National Coin Week. 

• Using a $5,000 donation from the Friends of NSM, the museum installed an SO-inch LED monitor for 
programs in the south gallery, eliminating the need for a projector and improving clarity. 

• Staff produced the spring issue of the Mint Edition newsletter, focusing on collection preservation 
responsibilities. 

• Staff and volunteers organized and rehoused faunal and paleontogical collections at Indian Hills Curatorial 
Center. They prepared BIA collections for repatriation per NAGPRA. 

• The museum was voted best museum outside Reno and Las Vegas by Nevada Magazine readers. A half­
page ad will appear in the issue announcing the award. 

• The museum received a 2015 Certificate of Excellence from Tripadvisor, the world's largest travel website, 
for consistently great reviews. 
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Nevada State Museum Mission Statement 

The Nevada State Museum engages diverse audiences in understanding and celebrating Nevada's natural 
and cultural heritage. 
• The museum preserves heritage for long-term public benefit. 
• The museum presents heritage through unique and authentic educational experiences, enhanced by an 

environment of comfort, interaction, and inspiration. 
• Audiences learn what makes Nevada special. They gain stronger identity, connection, and validation. 

They develop a broader point of view and a sense of responsibility. 
• The museum extends benefits to the greatest audience, provides leadership in heritage education, and 

adheres to the highest standards of pUblic-trust stewardship. 

Current Operations 

The museum is open six days a week, Tuesday through Sunday. 
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STATE OF NEVADA 
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I. Status of Private Funds Budget 

Nevada State Railroad Museums - CC 

Report to the 
Board of Museums and History 

June 19,2015 

Status of Private Funds Budget BIA #5037 CC 
State Fiscal Year 2015 Approved Approved Total 

GL# Budget Changes Budget 
Revenues: 
Balance Forw from Prior FY (restricted) 2511r 44,988 44,988 
Balance Forw from Prior FY (unrestricted) 2511 60,100 • 60,100 
Facilities Charge 3801 1,500 • 1,500 
Volunteer Registration Fees 3810 100 • 100 
Memberships 4008 0 • 0 
Photograph Sales 4010 0 • 0 
Merchandise Sales 4025 88,491 • 88,491 
Publication Sales-- 4027 + 3,00~ 1 • 0 
Gifts & Donations 4251 • 3,000 
Miscellaneous Re....enue 4254 I 0 • 0 
Private Grants (Restricted) 4265 30,0001 • 30,000 
Private Grants - Friends of the Railroad 4266 7,800 • 7,800 
Treas ure(s I nterest 4326 I 64~ 1 • 646 
Withdrawals from Trust 4454 • 0 

Total Revenue: $236,625

1 
$0 $236,625 

Expenditures: CategoOl 
Administration 35 20,644 • 20,644 
Publications-- 36 0 • 0 
Exhibits 37 16,895, • 16,895 
Blank 41 0 • 0 
Docent 43 3,784 ' • ~8~ 
Museum Store 45 -100~528 • 100,528 
Special Projects (Restricted) CC 55 74,988 • 74,988 
Reserve 86 19,786 • 19,786 

Total Expenditures: $236,625 $0 $236,625 

Revenues Over (Under) ~pendltures: $0 $0 $0 

-----

Peter D. Barton 
Admfni.strator 

Greg Corbin 
Museum Director 

Status 
Year to Date Percentage 

Actuals Year to Date 

44,988 100.00% 
60, 100 100.00% 

500 33.33% 
0 0.00% 
0 0.00% 
0 0.00% 

79,535 89.88% 
0 0.00% 

2,115 70.51% 
0 0.00% 

300 1.00% 
2,191 28.09% 

345 53.35% 
0 0.00% 

$190,073 80.33% 

6,586 31.90% 
0 0.00% 

18 0.10% 
0 0.00% 

1,976 52.21% 

i 
76,364 -~.96% 

34,702 46.28% 
0 0.00% 

$119,646 50.56% 

$70,427 29.76% 

r 

Budget Status Narrative: The above figures reflect actual totals as reflected through the State accounting 
system (DAWN) through April 30, 2015 and reveal a typical revenue/expense pattern for this point in the 
fiscal year. 
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II. Museum Store Sales 

.!l!!l ~ §rn Qs! Noy Dec Jan Feb Mar ~ MIl .!l!!!! TOTAL 
FY 15 12,334 7,922 10,854 9,063 6,290 11,427 4,964 4,540 5,691 6,450 79,535 
FY 14 12,859 8,294 5,165 10,815 4,882 7,444 4,522 3,258 6,234 6,705 8,033 13,003 91,213 
FY 13 9,141 7,278 10,512 10,903 7,022 10,598 5,405 3,526 4,491 5,738 6,631 6,062 87,308 
FY 12 12,314 7,233 8,504 7,435 4,162 8,337 2,936 2,506 4,030 4,490 8,016 6,136 76,098 
FY 11 11,637 9,927 7,632 10,708 6,056 8,188 3,739 3,291 3,934 2,425 7,321 9,028 83,886 

YTD 12,334 20,256 31,110 40,173 46,463 57,890 62,854 67,394 73,085 79,535 0 0 79,535 

YTD 
Comparison 95.92% 95.76% 118.21% 108.19% 110.59% 117.05% 116.44'1. 117.74% 115.14% 113.33% 0.00% 0.00% 

Monthly 
95.92% 95.51% 210.15% 83.80% 128.85% 153.52% 109.78'1. 139.35% 91.29'~ 96.20% 0.00'" 0.00% Comparison 

Museum Store Sales Narrative: Overall, store sales for SFY 2015 are slightly higher than the previous 
fiscal year, showing continued growth due to the additional day of service and increased visitation. Report is 
through April 30, 2015. 

III. Museum Store Revenue and Expenditure Chart 

Museum Store Revenue and Expenditure Chart 

~ !!!!I Sept ~ ~ ~ Jan Feb Mar !P!: ~ Jun TOTAL 
Revenues 
Store Sales 12,334 7,922 10,854 9,063 6,290 11,427 4,964 4,540 5,691 6,450 79,535 

Expenditures 
Merchandise 0 7,290 4,897 7,962 2,366 9,n7 1,572 0 3,207 1,541 38,611 
Personnel 1,297 5,215 3,nO 3,574 3,772 3,897 5,405 3,833 3,754 3,693 38,210 
Operating/Olher 196 766 191 ·102 199 177 220 522 77 132 2,378 

Total 
ExpendItures 1,493 13,271 8,858 11,434 6,337 13,851 7,197 4,355 7,038 5,366 0 0 79,199 

Net Profit 10,841 ·5,349 1,996 ·2,371 -47 ·2,424 ·2,233 185 ·1,347 1,084 0 0 336 

Museum Store Revenue and Expenditure Chart Narrative: For year to date, the store is operating with a 
net profit margin; merchandise procurements were delayed due to the change in fiscal year's. Report is 
through April 30, 2015. 
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IV. Membership Figures 

Memberships (new and renewals) chart comparison Against Ihrec prevIous fiscal years. 

Membership .!l!Jy 
Cal£s,oriS:1 

Aug Sent 2£1 ~ Dec Jan Feb M!!! 

Regular 0 0 0 0 0 0 0 0 0 
Student & 

0 0 0 0 0 0 0 0 0 Senior 
Family 0 0 0 0 0 0 0 0 0 
FY IS Tolal 
FY 14 0 0 0 0 0 0 0 0 0 
FY 13 0 0 0 0 0 0 0 0 0 
FY 12 0 0 0 0 0 0 0 0 0 

YTD 0 

YTD 
Compilrison 

Monthly 
Comparison 

Anr Ml!Y 

0 0 

0 0 

0 0 

0 0 
0 0 
0 0 

Year-lo·O.te Compariaon compares the cumulative year to date figures against the same time period In the previous year. 
Monthly Comparison compares the current month of the current year against the same month In the previous year, 

Membership Figures Narrative: 

.!l!!!£ TOTAL 

0 0 

0 0 

0 0 

0 0 
0 0 
0 0 

0 

The Nevada State Railroad Museum does not have a membership program. People wishing to support the 
museum through membership join the Friends of the Nevada State Railroad Musellm. This non-profit 
organization provides cash support for various museum projects and programs. As of this date, the current 
total of memberships stands at 574. 

V. Museum Attendance Figures 
Mendanca chart comparison agalnsl four previous fiscal years. 

~ !!!9 SeDI Oct !!2Y Dec Jan Feb Mar !I!! 
FY16 3.441 2.433 1,581 1,614 1,254 1,481 1,010 897 1,228 1.394 
FY14 2,884 1,727 1,148 1,132 1,147 1,236 609 847 1,110 1,133 
FY13 1,975 1,745 1,482 1,182 830 1,240 426 685 906 1,014 
FY12 3,403 1,852 1,728 1,163 1,020 1,067 463 599 619 899 
FY 11 2,615 2,071 1,694 1,869 793 1,260 701 676 783 431 

TID 3,441 5,874 7,455 9,069 10,323 11,804 12,814 13,711 14,939 16,333 

TID 
Comparison 119.31% 127.39% 129.45% 131 .61% 128.43% 127.28% 129.66% 130.21% 128.34% 127.87% 

Monthly 
119.31% 140.86% 137.72% 142.58% 109.33% 119.82% 165.85% 138.84% 110.63% 123.04% Comparison 

Year·to-Date Comparison co...,ares the ClJIll'Jative year to date figures against the same tine period in the previous year. 
Monthly Comparison compares the current month of the current year against the same month in the previous year. 

Museum Attendance Figures Narrative: 

~ June TOTAl 
16,333 

1,953 2,011 16,737 
1,434 1,605 14,524 
1,980 2,139 16,932 
1,780 1,960 16,633 

0 0 16,333 

0.00% 0.00% 

0.00% 0.00% 

Attendance for SFY 2015 has continued to exceed the previous fiscal year believed to be due in part by 
increased tourism activity and enhanced marketing of the museum through social media channels, plus a 
favorable spring season. Report is through April 30, 2015. 
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VI. Attendance Receipts 

.!l!!x &Ill Sopt Oct 
FY15 12.568 8.106 7.562 5.911 
FY14 7.607 6.922 6.121 8.150 
FY13 9.923 3.511 8.511 5.228 
FY12 10.640 6.857 7.291 4.759 
FY 11 8.029 6.586 4.202 4.968 

~ 
2.624 
1.912 
3.026 

2 .687 
2.536 

YTO 12.568' 20.673' 28.235' 34.146' 36.770' 

YTO • • • • • 
Comparison 165.22% 142.29% 136.74% 118.56% 119.73% 

Monthly 165.22% 117.10% 123.55% 72 52% 137.25% CompariSon 

~ =l!!! Fob M!!: ~ 
6.112 3.660 3,405 3.686 6.021 
6.971 3.341 1.370 4.341 3.183 
3.486 1.627 2.577 2.851 4.339 

4 .999- 2.114 2.694 2.790 3.472 
2.543 2.140 1.016 0 0 

42.862' 46.542' 49.947 53.633 59.654 
• • • 

11380% 113.45% 117.82% 114.76% 119.50% 

87.67% 109.55% 248.54% 94.91% 189.16% 

ye ... ·to-Oat. C,,!!,parison compares the clJTlulati .. year to dat.1igures against the same time period In the previous year. 
MJnIhIy Comparison compares the current month of the current ye ... against the same month in the previous year. 

~ June TOTAL 
59.654 

6.642 ~439 68.999 
5.864 6.309 45.079 
6.976 7,418 62.698 
4.354 6.352 42.724 

0 0 59.654 

0.00% 0.00% 

0.00% 0.00% 

Museum Attendance Receipts Narrative: Continued increases have been seen within the first three 
quarters ofFYI5 due to increased tourism activity. Report is through April 30, 2015. 

VII. Train Ride Receipts 

Train Rid. receipts compared against four previous flscal yea",. 

July Aug Sept Oct t!2! .!l!£ Jan Feb Mar ~ May 
FY15 10.086 807 6.760 1.856 1.329 9.039 ·106 0 0 0 
FY14 9.754 0 0 994 1.362 6.718 0 0 0 0 5.215 
FY13 6.735 837 5.938 2.907 0 10.799 0 0 0 0 3.900 
FY12 9.669 2.891 5.694 1.626 0 17.652 0 0 0 152 8.944 
FYll 8.391 4.535 5.060 2.133 2.430 9.888 0 0 0 259 10.109 

YTO 10.086 10.893 17.653 19.509 20.838 29.877 29.771 0 0 0 0 

YTD 
Comparison 103.4% 111.7% 181.0% 181.5% 172.1% 158.7% 158.1% 0.0% 0.0% 0.0% 0.0% 

Monlhly 
Comparison 103.4% #DIV/OI #DIVIOI 186.8% 97.5% 134.5% #DIVIOI #DIV/OI #DIV/OI #DIVIOI 0.0% 

Year·to·Date Comparison compares the cumulative year to date figures against the same time period in the previous year. 
Monthly Comparison compares the current month of the current year against the same month in the previous year. 

June TOTAL 
29.771 

617 24.660 
0 27.216 

7.706 54.335 
4.235 47.040 

0 29.771 

0.0% 

0.0% 

Train Ride Receipts Narrative: Note: No train operations during the report period. There are no train 
operations scheduled until May, due to the slower winter/early spring season. Report runs through April 30, 
2015. 

VIII. Fundraising Activities: 
• None this report. 
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IX. General Museum Activities 
• Lara Brown was hired as the new Museum Attendant II on March 2. She previously worked 

with the State of Alaska's Department of Commerce as a publications specialist. Lara was 
responsible for creating publications for the Division of Corporations, Business and Professional 
Licensing, as well as managing the Division's website. Lara has previous experience working in 
local Juneau, Alaska, art galleries where she scheduled and guided tours, arranged exhibits, and 
assisted customers in gallery sales. 

• A "Nevada State Railroad Museum" sign was installed on the Jacobsen Interpretive Center in 
March. It is visible from Carson Street and is quickly becoming a favorite spot for visitors to 
pose for photos. 

• Volunteers participated in a work party on March 21 to clean the coaches and locomotive No. 25 
for the upcoming operating season. 

• On April 14 the locomotive Glenbrook operated under its own power for the first time since 
1926. The Glenbrook ran back and forth on the "A" Line for much of the day to work out the 
kinks in order to have it ready for the public unveiling on May 23. 

• A group of volunteers from NSRM visited the Nevada State Museum for the History, Mint, and 
Mines tour in mid-April. Docents Janice Hoke and Keith Roman guided the tours for our group. 
The tour was well-received and the group enjoyed their visit to the museum. Also, thank you to 
Deborah Stevenson and Reece Wade for coordinating the tour of the Nevada State Museum for 
NSRM's volunteers. 

• In April, the old and tired blue panels on the sign in front of the museum were replaced with new 
ones. Volunteer John Hoepfer designed the new sign and Vital Signs installed it. 

• The museum continues to get rave reviews on the travel website Tripadvisor.com. Since 
November 2014 all reviewers have rated the museum four or five stars. Many reviewers had 
positive comments about encountering friendly and informative staff and volunteers. Many 
considered the museum a fun place to visit and a great destination for families, as well . 

• The NSRM Facebook page continues to see growth in followers with an 11 percent increase 
from March 1 to April 30. Much of the increase can be contributed to interest in the restoration 
of the Glenbrook. On March 24, a post with a photo of the completed Glenbrook reached over 
17,000 users, a new record for the museum. A new record was reached a few weeks later when a 
video of the Glenbrook operating for the first time on April 14 reached over 44,000 users, had 
over 17,000 views, and gained the museum over 100 new followers within a week. 
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Mission Statement 

The Nevada State Railroad Museum is a cultural resource dedicated to educating the broadest possible 
audience about the contributions of railroads and railroading to the development of Nevada. 

This mission is realized through the collection, preservation and interpretation of significant 
locomotives, rolling stock, artifacts, photographs, documents and ephemera directly relating to railroads 
and railroading in Nevada. 

Current Operations 

As of July 1,2013 the museum expanded to operating for the public five days per week; Thursday 
through Monday, 9:00a.m.to 4:30p.m. 
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STATE OF NEVADA 

DEPARTMENT OF TOURISM & CULTURAL AFFAIRS 
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Nevada State Railroad MuseumlBoulder City 
Brian Sandoval 

Governor 

Claudia Vecchio 
Director 

I, Status of Private Funds Budget 

Status orPriwte Funds Dudget DIA #5037 DC 
State Fiscal Year 2015 

Revenues: 
Balance~Fe":rw=fromC-: Prior FY (Unrestricted) 
Balance Ferw from Prior FY (Restricted) 
Facilities Charges 
Merchandise Sales 
Gifts & Donations 
Restr SpeciBiProjects 
Friends of NSRMBC 

Total Revenue: 

expenditures: 
Boulder City Railroad 
Boulder City Railroad Restricted 

t 
Total expenditures: 

Report to the 
Board of Museums and History 

June 19, 2015 

GL# 

2511 
2511r 
3801 
4025 
4251 
4265 
4266 

Category 
52 
55 

Approved 
Budget 

4,000 
1,833 
1,500 

42,520 
1,993 
2,000 ' 
5,200 

$59,046 

55,213 
3,833 

$59,046 

Approved 
Changes 

~ 

._-

$0 

$0 

1 

Peter Barton 
Admlnfatrator 

Status 
Total Year to Date Percentage 

Budget Actuals Year to Date 

'--
4,000 4,000 100.00% 
1,833 1,833 100.00% 
1,500 0 0.00% 

42,520 38,596 90.77% 
1,993L 553 27.74% 
2,000 0 0.00% 
5,200 0 0.00% 

I' 
$59,046 $44,982 76.18% 

-I--

55,213 32,746 59.31% 
3,8331 300 7.83% 

$59,046 $33,046 51 .14% 

Budget Status Narrative: Since the last report to the Board there have been the normal expenditures 
charged to the private budget, which includes store merchandise. The above figures reflect actual totals as 
reflected through the State accounting system (DAWN) through April 30, 2015. 
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II. Museum Store Sales 
StOle sales chart comparison against four previous fiscal years. 

,!!ill: ~ Sept QE! Nov 
FY15 2,606 2,999 2,706 3,839 2,909 
FY14 2,973 3,370 3,356 3,559 3,083 
FY13 3,558 4,112 3,609 3,441 3,955 
FY12 5,412 4,017 3,446 4,259 3,992 
FY 11 3,535 3,876 3,487 4,461 3,657 

YTO 2,606 5,605 8,311 12,151 15,060 

YTO 
Comparison 87.7% 88.4''(' 85.7% 91 .6% 92.2% 

Monthly 
87.7% 89.0% 80.6% 107.9% 94.4% 

Comparison 

!1!!; Jan Feb MH AI! !!!!I 
10,160 0 3,t94 5,045 4,832 
8,219 515 3,158 3,663 4,281 3,354 
8,489 41 3,485 5,116 3,652 3,045 
5,743 0 3,518 3,972 4,228 3,740 
6,668 0 3,485 5,756 5,292 4,540 

25,220 0 28,414 33,459 38,291 0 

102.7% 0.0% 100.6% 104.9% 105.8% 0.0% 

1236% 0.0% 101.1% 137.7% 112.9% 0.0% 

Year·tG-Oate Comparison compares the cumulative year to date f1Qures against the same time period in the previous year. 
Monthly Comparison co~res the current month of the current year against the same month in the previous year. 

,!!!M TOTAL 
38,291 

3,218 42,749 
2,686 45,169 
3,648 45,975 
3.829 48,584 

0 38,291 

0.0% 

0.0% 

Museum Store Sales Narrative: The Boulder City facility continues to operate an established museum 
store during a two-day-a-week schedule, coinciding with the operation of our train rides each Saturday and 
Sunday. No train operations during the month of January. Store sales are reported through April 30, 
2015. 

III. Museum Revenue and Ex(!enditure Chart 
Museum Store Revenue and Expenditure Chart 

,!J!! Aug ~ QB Nov !1§ .!!!! Feb Mir AI!! May ,wn TOTAL 
Revenues 
Store Sales 2,606 2,999 2,706 3,839 2,909 10,160 0 3,194 5,045 4,832 38,291 

Expenditures 
Merchandise 0 1,536 1,809 2,434 1,636 6,113 225 0 3,058 2,715 19,525 
Personnel 696 696 410 749 696 1,364 268 709 821 931 7,340 
Operating/Other 33 26 36 390 37 41 152 0 277 54 1,046 

Total expenditures 729 2,257 2,255 3,573 2,369 7,518 645 709 4,156 3,700 0 0 27,911 

Net Profit 1,878 741 451 268 540 2,642 ·645 2,485 889 1,132 0 0 10,379 

Museum Store Revenue and Expenditure Narrative: The store is presently showing a modest gross 
profit. This report covers store/sales activity through April 30, 2015. 
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IV. Membershie Figures 
Mrmbushlps (new aad renewals) chan comparison agalnst.llne prrvlolls nsul yurs. 

Membership .!JW: .:UlI l!!I!I 2U t!Ju: I!tt ill 
Clllcsorics 
IndividUAJ 0 0 0 0 0 0 
Family 0 0 0 0 0 0 
Sustaining 0 0 0 0 0 0 
Conlributin" 0 0 0 0 0 0 
Patron 0 0 0 0 0 0 
Benefactor 0 0 0 0 0 0 
Senior 0 0 0 0 0 0 
FYtS 0 0 0 0 0 0 
FYI4 0 0 0 0 0 0 
FYIl 0 0 0 0 0 0 
F'Y Il 0 0 0 0 0 0 

YTD 0 

YTD 
NOIVIOI 

Comparison 

Monthly 
IIDIV/ol 

Complltison 

lll! ~ 

0 0 0 
0 0 0 
0 0 0 
0 0 0 
0 0 0 
0 0 0 
0 0 0 
0 0 0 
0 0 0 
0 0 0 
0 0 0 

Ycar-lo.Date Comparison romplU'CS the cumulative YCDr to dale ngur~ IlgDinsr the same time period in the previous yem-. 
Monthly Comparison compares the currenl month of the current yeor IlSllinst the same month in the previous year. 

~ I!:W ll!nt J:Q!d1 

0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 

0 

NDIVIOJ 

Museum Membership Narrative: The NSRMlBC has no an active membership program. Individuals 
wanting to support the museum do so by joining/supporting the Friends of the Nevada Southern Railway. 
As of this report, the Friends membership stands at 476 memberships (Individual, Senior & Family level). 

V. Museum Attendance Figures (Train Ridership Only) 
Attlndance chlrt comparison 8gaiMt four previous fiscal yaars. 

~ &!a Sept Oct ~ ~ .!!!! ~ M!! ~ l!m June IQm 
FY15 1.372 1.731 1.338 2.429 2.172 12.1S1 0 1.993 2,720 2.228 28,134 
FY14 1,437 1,525 1,739 2,672 3,623 9,551 0 1,552 2,320 1,728 1.804 1,346 29,297 
FY13 1,S19 1,318 1,705 2,728 1,323 11.407 0 1,804 2,998 12,085 2.100 1,735 40,522 
FY12 2,130 1,521 1,542 2,944 1,574 9.459 0 1,930 3,210 11,311 2,754 1,415 39,790 
FY 11 1.348 1,306 2,308 2,693 1.428 9,330 124 1,432 3,458 3.463 3,227 1,697 31,614 

YTD 1.372 3,103 4,441 6.870 9.042 21.193 0 23.166 25.906 28,134 0 0 28,134 

YTD 
Comparison 95.5% 104.8% 94.5% 93.2% 82.2% 103.1% 0.0% 104.9% 106.1% 107.6% 0.0% 0.0% 

Monthly 
Comparison 95.S% 113.5% 76.9% 90.9% 60.0% 127.2% 'DIVIOI 128.4% 117.2% 128.9% 0.0% 0.0% 

Year-to·Oatl Comparison compares the cumulative year to date figures against the same time period In the previous year. 
Monthly Comparison compares the current month of the current year against the same month in the previous year. 

Museum Attendance Figures Narrative: 
Attendance (train riders) in SFY 2014 were fewer than the previous year; reflecting the importance of 
continued special train events to draw riders. Please note that attendance (train riders) is less in November 
ofSFY2015 due to advance ticket sales of Santa Train no longer being reflected in the train ridership 
numbers. This report covers the period through April 30, 2015. 
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VI. Attendance Traffic (Display Pavilion Only) 
C.rrenC aUe.dlnce cram, ,omparw 1,lluCCh", prevl •• , r., .. 1 y ..... 

J.I. !U!l §!I!! Od ~ Dec JI. Feb M!!: iI!r M .. JUDe TOTAL 
FYIS 150 419 230 169 316 244 272 267 342 404 2,813 
FYI4 235 234 366 350 300 175 255 241 230 207 246 255 3,094 
FY 13 493 306 423 344 400 250 155 160 423 105 272 275 3,606 
FYI2 0 0 0 0 172 243 278 231 464 271 236 488 2,383 

YTD ISO 569 799 968 Il84 1.528 1.800 2.067 2.409 2.813 0 0 2.813 

YTD 
63.81'. 121.31'. 95.7% 81.7% 86.5% 92.0% 94.0'10 95.9% 101.00/, 108.5% 0.0% 0.0% 

Comparison 

Monthly 
63.8% 179.1% 62.8% 48.3% 105.3% 139.4% 106.7% 110.8% 148.7% 195.2% 0.0'/0 0.00/. 

Comparison 

Year·to-Oate Comparison «>mpate. the cumulative year Co date r~utes aga~st the same tine period in the previous year. 
MonCh~ Comparison compares the current mooCh 01 the current year against the same month in the previoos year. 

Museum Attendance Receipts Narrative: 
The Boulder City facility does not charge an admission fee other than train ride fares at this time. The 
NSRMlBC tracks non-paying visitors passing through our open-air display pavilion Monday through 
Friday only (or as staffing allows). 

VII. Train Ride ReceiJ;!ts 
Train Ride recelpls compared against four pl1!vlous fiscal years. 

4!!b: &!g Sept Ocl Nov !1!£ Jan Feb M!!: AD! ~ .!l!!l! !Qlli 
FY15 7,833 9,051 9,834 16,476 20,909 55,582 13,469 16,973 14,606 166,734 
FY14 8,595 9,248 12,259 18,082 23,421 46,148 0 9,824 13,050 16,432 10,931 10,351 178,341 
FY13 11,567 10,165 11,956 17,276 12,933 60,069 1,750 10,812 21,567 16,104 13,978 9,868 198,045 
FY 12 14,672 10,770 10,534 18,333 12,210 47,535 0 11,950 18,761 15,742 17,949 9,979 188,435 
FY 11 10,949 10,811 17,086 19,096 10,214 39,831 858 9,724 23,705 23,761 18,710 12,215 196,960 

YTD 7,833 16,884 26,716 45,195 66,104 121,686 0 135,155 152,126 166,734 0 0 166,734 

YTD 
Comparison 91.1% 94.6% 88.8% 93.8'10 92.3'10 103.3% 0.0% 105.9'10 108.2% 106.2% 0.0% 0.0% 

Monthly 
91.1% 97.9% 60.2'10 102.2% 89.3'10 120.4% #DIV/OJ 137.1% 130.1% 88.9% 0.0'10 0.0% Comparison 

Year4o-Date Comparison compares the cumulative year to date figures against the same lime period in the previous year. 

Train Ride Receipts Narrative: While revenue is still not back to SFY 20013 levels due to the lack of a 
major spring special train event, we have been increasing smaller events to increase ridership. This report 
is through April 30, 2015. 
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VIII. Fundralsing Activities N/A 

IX. General Museum Activities 

• During this report period (March & April), the NSRM-BC accommodated seven school runs, including 
two Title 1 school groups, for a total participation of 4 \3 students and teachers. In addition, we had 
one senior group run and had one TV show filming for PBS' Outdoor Nevada, a local travel show, 
which featured a tour of the museum and the host experiencing Engineer for an Hour. The show is 
scheduled to air fall' 15. 

• With the support of the museum's Friends, the museum hosted its first spring event, The Egg Express, 
March 28"h & 29"h

• This was a fun filled weekend for families to come out an experience the museum. 
We had an egg hunt in the boneyard as well as games and giant wooden maze. We also had story time 
and crafts on the train in addition to the model railroad displays and Live Steamers running. The event 
was very successful, we had 862 riders and over $6,000 in revenue for the weekend. We are looking at 
ways to expand this event next year. 

• As part of our on-going community outreach, this April the museum participated in the spring Mega 
Scout Expo for the Boy Scouts. The museum's participation in the expo showed our support ofBSA, 
provided public education of the NSRR and its role in local history, increased the public awareness of 
the NSRR, and to promote the museum's Railroad Merit Badge class that was held on May 16"h

, 2015, 
at the museum. The Friend's group put together displays for the expo including a Time Saver in 0 
scale, 0 HO N scale ovals, G Scale loop, 12 0 scale cars, rail road hand tools, and a stationery G scale 
steam engine. 

• We continued to host our monthly story time and crafts for our youngest riders. It is growing and 
popular monthly event as well as an excellent driver for museum memberships. 

• Conversations with Boulder City & City of Henderson' s Economic Development teams are continuing 
the dialogue on the potential opportunities with the US 93/1-11 Hwy Railroad Bridge; in addition we 
have begun investigating alternative funding sources for a potential museum visitor's center. The 
current targeted completion date for the Railroad Bridge is fall 2017. 
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Mission Statement 

The Nevada State Railroad Museum, Boulder City will interpret, through a working excursion railroad, exhibitions 
and public programs, the story of railroads and the importance of transportation systems to the development of 
southern Nevada since 1900, with a special focus on the construction of Hoover Dam. The Museum will acquire 
and preserve artifacts of railroad history ranging from paper documents to rolling stock, on exhibit or used actively 
for visitor enjoyment and education. 

Current Operations 

The Nevada State Railroad Museum, Boulder City offers public train excursions on Saturdays and Sundays 
throughout the year except in January. The display pavilion is open additional days (Monday through Friday) when 
staffing permits. 
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STATE OF NEVADA 

DEPARTMENT OF TOURISM & CULTURAL AFFAIRS 

Brian Sandoval 
GoHmor 

Claudia V ••• hlo 
DIrector 

I. Status of Private Funds Budget 

Status of Private Funds Budget BIA #5037 EE 
State Fiscal Year 2015 

GL# 
Revenues: 
Balance Forward from Prior Fiscal Year 2511 
Facilities Charges 3801 
Gifts & Donations 4251 

Total Revenue: 

Division of Museums and History 

East Ely Railroad Depot Museum 

Report to the 
Board of Museums and History 

June 19, 2015 

Approved Approved Total 
~ Changes l!!!!!.!W 

17,900 17,900 
500 500 

Expenditures: Categorl 
East Ely Railroad Museum 51 

Total Expenditures: 

Revenues Over (Under) Expenditures: $0 $0 $0 

Peter Barton 
Adminf.strator 

Sean Pitta 
Museum Dlrtclor 

Status 
Year to Oate Percentage 

Actuals Year to Date 

17,900 100.00% 
1,900 380.00% 

$18,768 101.67% 

Budget Status Narrative: Our Interlocal agreement has been signed with the White Pine Historical 
Railroad Foundation, We are assisting with a simplified ticket and directional signage, Payment for SFY 
2014 revenue/admission share has been received and posted. 

11. Museum Store Sales N/A 

Store soles chort comparison against two previous fiscut ycurs. 

Juty Aug Sept Del ~ I!ll£ Jan Feb Mur am: M!!Y 
FY 13 0 0 0 0 0 0 0 0 0 0 
FV 12 0 0 0 0 0 0 0 0 0 0 
FVII 0 0 0 0 0 0 0 0 0 0 

YTD 0 

YTD 
#DiV/O! Comparison 

Monthly 
#DiV/O! Comparison 

Year·to·Oate Comparison compares the cumulative year to date figures against the same time period to the previous year. 
Monthty Comparison compares the current month of the current year against the same month In the previous year. 

June TOTAL 
0 0 0 
0 0 0 
0 0 0 

0 

#DiVlO! 

Museum Store Sales Narrative:The museum does not presently operate an independent museum store. 
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lll. Museum Revenue and Expenditure Chart N/A 

Museum Store Revenue and Expenditure Chart 

July Aug Sepl 2n ~ l& Jap reb Mar AI!!: Mav June 
Revenuel 
StOll! Sales 0 0 0 0 0 0 0 0 0 0 0 

Ex.,. "dltur •• 
Merchandise 0 0 0 0 0 0 0 0 0 0 0 
Personnel 0 0 0 0 0 0 0 0 0 0 0 
Operating/Other 0 0 0 0 0 0 0 0 0 0 0 

Total expenditure, 0 0 0 0 0 0 0 0 0 0 0 

Nit ProlK 0 0 0 0 0 0 0 0 0 0 0 

Museum Store Revenue and Expenditure Narrative: N/A 

IV. Membership Figures 

Memberships (new and renewuls) chart comparison against three previous nscal years. 

Membership 
CotesoriS;1 

Juty Aug Sept Oel ~ lli£ .l!!!l reb Mar Apr MlIY 

Regulor 0 0 0 0 0 0 0 0 0 0 0 
Sludent & 

0 0 0 0 0 0 0 0 0 0 0 
Senior 
Family 0 0 0 0 0 0 0 0 0 0 0 
IT IS Total 0 0 0 0 0 0 0 0 0 0 0 
IT 14 0 0 0 0 0 0 0 0 0 0 0 
ITIJ 0 0 0 0 0 0 0 0 0 0 0 
IT 12 0 0 0 0 0 0 0 0 0 0 0 

YTD 0 

YTD 
0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0 .0% 0.0% Comporison 

Mopthly 
0.0% 0.0% 0 .0% 0.0% 0.0% 0.0% 0.0% 0 .0% 0.0% 0.0% 0.0% 

Compnrison 

Year-to-Oata Comparison compares the cumulative year to date figures against the same time pertod In the previous year. 
Monthly Comparison compares the current month of the current year against the same month in the previous year. 

Membership Figures Narrative: 
N/A 

2 

0 

0 
0 
0 
0 

0 

.l!!..!! 

0 

0 

0 
0 
0 
0 
0 

0.0% 

0.0% 

TOTAL 

0 

0 
0 
0 
0 

0 

TOTAL 

0 
0 

0 
0 
0 
0 
0 

0 

#DIV/O! 
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V. Museum Attendance Figures 

.!l!!X &Ill §!Ill Qg 
FY15 404 316 324 260 
FY 14 50 51 67 85 
FY13 122 138 80 48 
FY12 40 32 43 33 
FY 11 45 79 128 75 

YTD 404 720 1.044 1,304 

YTD 
808.0% Comparison 712.9% 621.4% 515.4% 

Monthly 808.0% 619.6% 483.6% 305.9% Comparison 

rw 
82 
33 
23 

8 
7 

1,356 

484.6% 

248.5% 

Museum Attendance Figures Narrative: 

~ 
70 
30 
9 

51 
9 

1,456 

460.8% 

233.3% 

Jan f!l! M!!: ~ MIlt .!l!!!! TOTAL 
39 95 165 385 2.140 
39 56 67 110 262 719 1.569 
10 19 60 64 85 74 732 
32 6 5 34 67 60 411 
13 25 19 22 39 24 485 

1,495 1,590 1,755 2,140 0 0 2,140 

421 .1% 356.9% 367.2% 363.9% 0.0% 0.0% 

100.0% 169.6% 246.3% 350.0% 0.0% 0.0% 

Visitation continues to show improvement over last year. There seem to be more people traveling and the 
joint ticketing is working. We are owed the entire year's worth of visitation from the White Pine Historical 
Railroad Foundation in the month of June. As of this writing that amount will be over $6300. We strive to 
maintain a positive relationship with staff members of the Railroad Foundation that makes this system work. 

A limited staff remains our biggest sticking point. With less than 2 FTE employees, we simply cannot 
match the open hours of the Foundation with their five gift shop staff. While we come close and are open 
parts of7 days a week, we lack the staff to be open every hour the Foundation is. We are seeking long term 
volunteers that will help our staff shortage. This becomes most evident during an employee's illness or 
annual leave. 

VI. Attendance Receil!ts 
CurnnlaUntdanrr: ruclpts tompirttilgalllsi rollr prevlou. r.'ClI years. 

t!tth: .:ill lW!I llil l!2Y Iltt ,(u ill M!r <ll!t: 
FYtS 
FYt4 
FYt) 321 472 389 213 66 33 30 60 t99 
FYI1 128 147 173 176 60 41 41 30 II 
FYII 197 149 326 261 13 14 13 II III 

YTO 0 0 0 0 0 0 0 0 0 

YTO 
Comparison NlA NIA NIA NlA NlA NlA NIA NIA NIA NIA 

Monlhly NlA NlA NIA NIA NIA NlA NIA NIA NIA NlA C(lmpar;son 

Year·k)..Oate Comparison compares the aunulalive yecw to date figUres against the same tine period in the previous year. 
Monthly Comparison compares the current month of the current year against the same month in the previous year. 

Museum Attendance Receipts Narrative: 

~ ,[!!lI£ IllI£ 
0 
0 

78 400 31t 2.616 
131 290 426 1.706 
16 89 90 1.418 

0 0 0 0 

NIA NIA 

NIA NIA 

Admission revenue will be paid to the State by the White Pine Historical Railroad Foundation based upon a 
revenue-share formula in the revenue share contract initiated as of July 1,2013. Monthly data is no longer 
applicable to this budget account. The due date for payment is mid June 
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VII. Fundraising Activities 

No Action in this area. 

VIII. General Museum Activities 

• We were pleased to host the Sandy Searles Miller Elementary School from Las Vegas. We have 
become a regular stop on their eastern Nevada tour which includes State and National Parks. Our 
contribution is to provide the dining place for the group who seem to arrive during cold snaps. This 
year we were able to provide some additional heat in the form of patio heaters which were donated 
to the Museum. They were grateful for the warmth. 

• The Freight Building is becoming a popular place and we continue to get reservations for this 
summer. We will be the venue for the Antique Chevrolet Car Club later this summer. We have 
requests for thirteen of seventeen summer weekends. We have formalized our contract with those 
who rent the facility for better protection of the Museum. 

• We scored a significant donation from our local power company. They will be sending a check 
totaling $4,600 to purchase new tables in the Freight Building. These will be a welcome addition 
replacing the hand-me-down tables we have been using. Our new tables are industrial grade 
injection molded plastic that weigh half of what our existing tables do. This will allow easier and 
safer set up. 

• As mentioned above, the agreement with the White Pine Historical Railroad Foundation is working. 
The amount owed for this fiscal year will be well over $6,300. It remains a better experience for 
visitors. 

• Sean was the keynote speaker for the Ely Branch of Great Basin College's graduation ceremony. 
College leadership, staff, and students seemed appreciative. 

Mission Statement 

The Nevada State Railroad Museum-Ely exists to collect, preserve, study, and interpret the rich industrial 
heritage of eastern Nevada including mining, smelting, railroading and the contributions that industry made 
to the development of the State. The Museum utilizes artifacts, photographs, documents, interpretive 
exhibits, and archives to fulfill its mission to put visitors in contact with their history in order to understand 
their heritage. 

Current Operations 

As of November 2S'h, 2013 the museum is open seven days per week. The hiring of an additional part-time 
(.SIFTE) museum attendant makes extended hours possible. 
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STATE OF NEVADA 

DEPARTMENT OF TOURISM & CULTURAL AFFAIRS 

I. 

Brian Sandoval 
Govemor 

Claudia V.cchlo 
Director 

Status of Private Funds Budget 

Division of Museums and History 
Lost City Museum 

Report to the 
Board of Museums and History 

June 19, 2015 

Status of Private Funds Budget BfA #5038 
State Fiscal Year 2015 Appro",d Appro",d Tolal 

GL# Ih!B:et Chane:es Bu!!lle! 
Re\enues: 

Balance Forw from Prior FY 2511 27,495 
.. 

27,495 

Charges for Services 3871 
.. 

0 

Memberships 4008 3,330 
.. 

3,330 

Photogmph Sales 4010 
.. 

0 
Merchandise Sales 4025 94,509 

.. 
94,509 

Book& Pamphlet Sales 4052 

Gifts & Donations 4251 1,490 
.. 

1,490 

Treasurer's Interest 4326 66 
.. 

66 

Investment Income 4328 
.. 

0 

Private Grants 4265 500 
.. 

500 

Outside Bonk Account 4454 

Total Re",nue: $127,390 $0 $127.390 

E.penditures: ~atel:2a 

Administration 35 7,063 
.. 
I 7,063 

Buildings & Grounds 37 4,165 
.. 

4,165 

Docent 39 613 
.. 

613 

Museum Store 41 96,164 
.. 

96,164 

Special Projects 42 3,585 
.. 

3,585 

Special Pro~ects (Restricted) 3,495 
.. 

55 3,495 .. 
Reserve 86 12,305 12,305 

Tolal E.penditures: $127,390 $0 $127,390 

Re",nues O,er (Under) Expenditures: $0 $0 $0 

Budget Status Narrative: 

Peter Barton 
Admfnf&trator 

Jerrie Clarke 
Museum Director 

Status 

Year to Date Percentage 

Actunls Year to Date 

27,495 100.00"/0 

0.00% 

2,240 67.27% 

73,121 

1,421 

56 

$104,332 

2,887 

1,390 

498 

59,803 

3,149 

0 

0 

$67,726 

$36,606 

0.00% 

77.37% 

0.00% 

95.34% 

84.38% 

0.00% 

0.00% 

0.00% 

81.90% 

40.87% 

33.36% 

81.21% 

62.19% 

87.84% 

0.00% 

0.00% 

53.16% 

28.74% 

The above figures reflect actual totals as reflected through the State accounting system (OA WN) through April 
30, 2015 and reveal a typical revenue/expense pattern for this point in the fiscal year. 
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II. Museum Store Sales 

SIOre .nIcs cIwt co""orison .gailst ill" p",villlS fiscal )~"". 

_ :!!!l!: ~- Sep1 Od 
FY15 2,659 4,847 6,008 8,569 
FY14 _ 4,570 4,408 7,204 11,181 
FY13 5,648 2,884 4,750 4,950 
FY12 3,642 3,043 4,221 3,717 
FYII -J---3,739 _ 3,103 4,056 6,347 

YTD 2,659' 7,506' 13,514' 22,083' 

YTD • • • • 
Co""orison 

58.19% 83.60% 83.51% 80.70% 

Mor>hly 
58.19% 109.95% 83.40% 76.64% 

COIT!'orison 

I!!! Dec Jan Feb _ M!! 
8,071 8,055 6,393 8,279 9,723 
7,925 5,894 7,748 6,600 11,151 
6,011 5,383 3,105 4,962 7,941 
3,295 5,083 2,719 3,433 5,107 
6,352 4,600 3,540 4,645 6,605 

30,154 ' 38,208' 44.601' 52,880' 62.603 

• • • • 
85.45% 92.78% 91.15% 95.23% 93.88% 

101.84% 136.66% 82.51% 125.43% 87.19% 

YeiNa-Date Comparison compares the cumulative year to date figures against the same time period In the previous year. 
Monthly Comparison compares the current month of the current year against the same month In the previous year. 

ill!r Mav -- I June TOTAL 
12,233 0 0 74,836 
8,269 5,433 5,420 85,803 
7,576 5,179 2,605 60,993 
4,855 5,001 3,465 47,581 
7,311 4,715 4,469 59,482 

74.836 0 0 85,803 

99.85% 0.00% 0.00% 

147.94% 0.00"10 0.00% 

Museum Store Sales Narrative: We had a good spring with good store sales. If this continues, we will easily 
exceed last year's sales. Because we stop submitting POs a month before the end of the year and there is at 
least a month in the new year before we can submit POs, we have decided, instead of letting inventory decrease 
before the end of year inventory, we would do a good order near the end of the year so that we begin the new 
year with more items to sell. It will probably affect the store's profit negatively this year but it should show 
higher profits in the following years. The penny press is still very popular with children and adults. 

III. Museum Revenue and Expenditure Chart 

Museum Slo ... P",fitand Ln •• Chart 

Revenues :!!!l!:_ AJ!g ~ Q£! ~ !!!£ Jan _ ft!! M!! ~_.llil: _ :!!!!!£ !Qlli 
Store S.~s 2,~,847 6,008 8,569 8,071 8,055 6,393 8,279 9,723 12,2J3 74,836 , 

~p .. di"'" 
Men:handise 0 11,636 3,147 5,936 3,032 2,054 2,4ZL 2,317 2,~30_ 3,689 37,117 
Personnel 3 1,891 1,842 1,791 5,424 1,776 2,686 1,840 1,646 18,899 

~pera1i1WOther 99 357 108 4,280 175 190 144 151 578 187 6,268 

Total Expendi ..... ' 102 13,884 5,097 12,007 3,207 7,667 4,396 5,154 5,248 5,522 0 0 62,285 

Ne1 Profi1 2,557 ·9,038 911 ·3,438 4,864 387 1,997 3,125 4,475 6,711 0 0 12,552 
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Museum Store Revenue and Expenditure Narrative: 
See above. 

IV. Membership Figures 

M en-DeBhip ,jJI!l< &!II ke! Q£! ~ !ill :!!!! 
Catel!!:m 
IndivUual , 2 2 
Fomily 2 2 
Sustainina 

" ' f ConrrtJ\It" 
POlron 
Bcne&CIOf 

.1 5mb< 7 7 , 2 J , 
FYI. '0 '0 7 • • J • 
FY,. '2 7 7 , • J • 
FYIJ IJ • J , • • " FYn • , 0 • • • • 
Fl'11 " 

, 2 , J " 12 

YID '0 20 27 JJ ., •• '0 

YID 1).))% 105.26". 103 a5~. 106.45% IO:UO," .. 10l .J 3'" 96 15'.1 
Coltlpllison 

M onthly 83.33% 14286% 100,00% 120,00". 88.89'" 100,00'_ 66,67~. 
Comparison 

f<lI M!r ~ lll.u !!III< TOTAL 

2 '0 
2 • , 

0 
0 
0 

J , 41 
0 • • 0 0 ., 
• 7 • 7 • .2 

• • • 7 J 79 
J 7 • 7 0 " 14 J • • 7 8' 
0 ,. ., 0 0 ., 

000'" 8S.89% 9 ISS% O.OO,~ 0 ,00'_ 

O.O~. 85.71% I 115M. 000% 000,", 

Membership Figures Narrative: New memberships and renewals seem to be stable. We have lost some and 
gained some. 

V. Museum Attendance Figures 
Attendance chart comparison against four pf'Cvious ftscal years. 

IFYIS 

1 
July I ~ ~ , Oct Nov Dec Jan I Feb M .. ~ 

738 872 785 1.368 1.348 837 1,026 1,195 1,650 1,533i 
FYI4 930 763 I,nl 1,331 1,5041 1,111 1,137 1,225 1,670 1,576 

IFYI3 634l 532 861 720, 728 782 563 , 724 1,265 _ -,,027l 
,FY12 f 721 504 799 899 763 ' 724 631 904 1,008 1,246 
FYII 7071 603 660- 1.209n 054 , 628 7371 898 1,088 1,393 
YfD 738' 1.610 ' 2,395 ' 3,763 ' 5,1 I I' 5,948' 6,974 ' 8,169' 9,819' 11,352' 

YfD • • • • • • • • • • 
I COinparison "'~t 

95.10% 79.46% 86.61', 87.38% 85.46% 86,13% 87_63% 89.33% 90.32% 

IMonthly 
I 

79.35% 114.29% 59.42";' 102.78% 89.63% 75.34% 90.24% 97.55% 98.80"A. 97.27% 
CO"l'arison 

I 
Year-to-Date Comparison compares the cumulative year to date fllures alalnst the same time pe riod In the previous yeaf. 
Monthly Comparison compares the current month of the current year qalnst the same month In the previous year. 
- -I 

May June TOTAL 
0 0 11 ,352 

1,122 770 14,460 
702 479 I 9,017 

1,47~~_IO,281 

913 679 10,569 
0 0 11,352 

0.00010 0.00% 

0.00% 0.00%1 

I. 

J 
Museum Attendance Figures Narrative: We started slow but have picked up some. Although the total 
number is down this year (at the end of April last year we there were 12,568 visitors), we have had more paying 
adults and fewer children, Earlier in the year, we had to contend with construction at the Interstate exits. More 
recently events seem to have brought us more attention: the sign installed at the exits indicating Valley of Fire 
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can be accessed, more advertising in Mesquite, 2 'best of' awards for the museum (see the narrative for details, 
the new street fair Moapa Valley Days, and, more promotions for the entire community by Moapa Valley 
Chamber and Moapa VaHey Revitalization Project. 

VI. Attendance Recei(!ts 
Cumnt anendancc receipts compared against rour previous rascal yean. 

July Aug Sepl Q£! No. !!S£ ill Feb Mar ~ May June !Q!M, 
FYI5 2,220 3,005 3,614 4,296 4,349 4.725 3,929 4,771 5,386 6,881 43,175 
FY 14 2,119 2,969 4,114 5,828 5,128 2,427 6,022 5,264 6,683 6,376 5,061 3,150 55,140 
FY 13 2,275 2,055 2,620 2,710 1,520 1,960 2,210 2,915 4,875 4,010 2,977 1,800 31,927 
FYI2 2,475 1,950 2,785 3,805 3,615 2,280 2,685 3,471 4,445 4,175 2,865 2,114 36,665 
FYII 2,580 2,444 3,160 4,295 3,305 1,910 2,975 3,735 4,245 4,919 3,630 2,035 39,233 

Yl1) 2,220' 5,225' 8,838' 13,134' 17,483 ' 22,208' 26,137' 30,908' 36,294 43,175 0 0 43,175 

Yl1} • • • • • • • • • 
100.00% 102,70% 96_05% 8739% 86 7J'~ 9a.J3~. 9U~. 9125'" a9 ,S~. 

9:.00-__ 0._ OJIO% 
COfT1)Drison 

---4. -< 
Monthly 

1~ ,78% 101 .21% 8784% 73,71% &1.81'" 194 69% 6524"'1 90.63~. 1 110,60'" 10792% 0.00% O,DO-";' 
Comparison 

--i 

Year-to-Date Comparison compares the cumulative year to date flBures asalnst the same time period In the previous year. t Monthly Comparison compares the current month of the current year aBalnst the same month In the previous year. 

Museum Receipts Figures Narrative: See above. 

VI. Fundraising Activities: 

• We seem to be doing well with our donation boxes, We are a little ahead of projections. 
• We were awarded $3,874 of the $4,966.71 requested in a Nevada Humanities grant application to fund 

artifact storage supplies and to pay a stipend for an archaeology-trained volunteer from Nevada to cover 
travel and food. Molly and Jerrie will discuss how best to distribute the smaller award. 

• Risk Management was encouraging when asked about the dog runs in which patrons can place their 
dogs. Wording was provided for a liability waiver that the patrons will have to sign, and a 
recommendation was given to contact the Renorrahoe Airport that has covered dog areas and the 
Deputy Attorney General assigned to our Division. With that information, LCM's Docent Council 
agreed to host the fund-raising campaign to purchase the dog runs. If our DAG has no reservations, 
we'll proceed. Because the funds will be donated specifically to protect pets, any funds remaining after 
the run purchase and a small fund is created for repairs and incidentals, those extra funds will be donated 
to We Care for Pets in Mesquite; there is no humane shelter in Moapa Valley. 

VII. General Museum Activities 

• The big news is that we now have a new, level, smooth, ADA compliant sidewalk from the front around 
the building to a fork that leads to the pueblos on the right and the monument to the pioneers who settled 
the valley on the left. There are short spurs to the doorway of the first room so those in wheelchairs can 
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see inside a pueblo, and to the nearby picnic table for wheelchair parking. There is also a pad so that 
Oscar and Jesse won't have to haul out the 2x4s and sheets of plywood to rebuild the stage every Native 
American Day. Perhaps we can create other programs now that we have an outdoor stage. 

• On March II th, Molly spoke to a group at Dixie State College in St. George, Utah. On the 14th
, she 

attended a meeting in Las Vegas for SHPO site stewards. On May 2nd
, she did a slideshow presentation 

for the Virgin Valley Art Guild. She will help teach a 3-day class for Site Stewards near Tonopah in 
early June, and in late June will participate in an excavation with UNL V's Dr. Karen Harry on the 
Shivwitz Plateau in Utah. This field project is one of the very few excavations of Virgin Branch Anasazi 
Pueblo sites that are currently going on. 

• 23 Kids attended the Spring Kids' Day on April 25th
• 

• Five school groups in March - early May visited with a total of 156 children plus their adult chaperones. 
• Denise has almost finished creating two face-hole boards for photo ops. She painted desert animals with 

removable faces. The boards, with their stands, will be easy to move around and can be placed outside 
during the day in a visible but unobtrusive spot. 

• It appears that the new directional signs that were installed in March near our freeway exits on 1-15 are 
sending more people into the Valley, and the additional advertising that we have done, some jointly with 
other Moapa Valley organizations and businesses, is bringing more attention. Our two awards: Las 
Vegas Review Journal Best Of Staff Pick for Best Museum in Las Vegas and the RVWest Readers' 
Choice Gold Award (second place) for best historical place in Nevada may also have helped. 

• We have an active presence on FaceBook and Twitter and invite everyone to follow us for 
announcements about our activities, photographs of events, educational tidbits, and behind-the-scenes 
information about the museum. There is a link to our FaceBook page on our webpage at 
museums.nevadaculture.org and you can find us on Twitter at @lostcitymuseum. 

Mission Statement 

The Lost City Museum, in order to educate present and future generations, studies, preserves and protects 
prehistoric Ancestral Pueblo (Anasazi) sites and artifacts found in the Moapa Valley and adjacent areas and 
interprets these sites through exhibits and public programs at its facility in Overton. The museum also collects 
and interprets artifacts relating to other early Native American cultures of Southern Nevada and the later history 
of the Moapa Valley including Mormon pioneers, mining, and railroads. 

Current Operations 

The Lost City Museum is open 7 days a week, 8:30am to 4:30pm. 
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Df:I'AR ... Mf:N"I OF TOURISM Rnd Ct ' t .... t 'RAt. AI' FAIRS 

DIVISION OF MUSEliMS AND UlSTORY 

NEVADA STATE MUSEUM LAS VEGAS 
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Brian Sando\'nl 
Governor 

Claudia Vecchio 
DirecttJr 

Report to the Board of Museums and History 
June 19, 2015 

I. Status of Private Funds Budget 

Stotus of Privote Funds Budget BIA #5039 
State Fiscal Ye.r 2015 Approved Approved Total 

GL# Budaet Changes Budget 
Revenues: 
Balance Forw from Prior FY (restricted) A2511 22,224 0 22,224 
Balanes Forw from Prior FY (unrestricted) 2511 3,500 34 3,534 
Facilities Charge 3801 20,748 0 20,748 
Charges for SeIVlces 3871 0 0 0 
Memberships 4008 12,834 0 12,834 
Pholograph Salas 4010 1,350 0 1,350 
Merchandise Sales 4025 57,845 0 57,645 
Book & Pamphlet Sales 4052 0 0 0 
Gilts & Donations 4251 5,590 0 5,590 
Private Grant 4265 10,000 ·34 9,966 
Treasure(s tnterest 4326 259 0 259 
Investment Income 4328 0 0 0 
Withdrawls from Trust (restricted) 4454 0 0 0 

Total Revenue: S134,350 0 S134,350 

Expenditures: Categ2!:! 
Administration 35 40,417 0 40,417 
Collections 39 1,500 0 1,500 
Education 41 0 0 0 
Natural History 47 1,500 0 1,500 
Museum Store 49 35,370 0 35,370 
Special Projects (Reslrlcted) 55 32,224 0 32,224 
Reserve 86 

Tolal expenditures: 

Revenues Over (Under) expenditures: SO SO SO 

Budget Status 

Peter Bnrton 
Atlnunistnllor 

Dennis McBride 
Mllseum Director 

Slatus 
Year to Date Percentage 

Actuals Year to Date 

22,224 100.00% 
3,534 100.00% 
7,250 34.94% 

0 0.00% 
9,580 74.65% 

680 50.37% 
30,564 52.64% 

0 0.00% 
6 0.11% 

7,138 71 .62% 
80 31 .06% 

0 0.00% 
0 0.00% 

S81,056 60.33% 

28,091 69.50% 
0 0.00% 
0 0.00% 

221 14.73% 
10,402 29.41% 
4,834 15.00% 

$37,509 27.92% 

The above figures reflect actual totals as reflected through the State accounting system (DAWN) 
through April 30, 2015. 
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D. Museum Store Sales 
Store sales chart comparison against four previous fiscal years. 

,My A!!!I §W Qg Nov Oec Jan Feb Mar AI!! 
FY 15 1.742 1,447 3,226 3,509 4,761 2,403 2,908 2,817 2,734 5,150 
FY 14 4,518 4,088 2,646 6,737 3,993 3,350 3,643 2,036 2,757 2,179 
FY 13 3,251 2,786 2,992 4,852 4,112 3,060 3,340 4,218 4,356 5,225 
FY 12 320 38 0 2,429 11,193 4,565 5,388 5,320 3,918 5,ns 
FY 11 666 994 1,094 1.456 1,797 1,685 1,039 620 473 722 

YTO 1.742 3,189 6,416 9,925 14,666 17,089 19,997 22,814 25,548 30,698 

YTO 
38.6% 37.1% 57.0% 55.2% 66.8% 67.5% 69.0% 73.6% 75.7% 85.4% Comparison 

Moothly 
38.6% 35.4% 121.9% 52.1% 119.2% 71.7% 79.8% 138.4% 99.2% 236.3% C~ 

Year·!o-Oale Comparison compares the cumulative year to date figures against the same time period in the previous year. 
Monthly Comparison compares the current month of the current year against the same month in the pre~ous year. 

Museum Store Sales 

~ June TOTAL 
30,698 

2,468 1,801 40,215 
4,259 2,805 45,256 
4,B79 3,401 47,227 

654 2,169 13,369 

0 0 30,698 

0.0% 0.0% 

O.O'k 0.0% 

Store sales in March-April 20 15 [$7,884] were higher than the same as the same period in 2014 [$4,936]. 

m. Museum Revenue and EXl!cnditure 
Revenues Juty Aug Sept Oct Nov Oec Jan Feb Mar Apr May June Total 
Store Sales 1,742 1,447 3,226 3,509 4,761 2,403 2,908 2,817 2,734 5,150 30,698 

Expenditures 
Merchandise 0 1,442 82 1,699 0 1,187 1,563 1,023 0 882 7,878 
Personnel 0 0 0 0 0 0 0 0 0 0 0 
Operating/Olher 25 25 95 107 48 123 100 94 104 37 758 

Total Expenditures 25 t,468 In 1,805 48 1,310 1.563 1.117 104 919 0 0 8,636 

Net Profit 1,717 ·20 3,050 1,704 4,713 1,093 1,245 1,700 2,630 4.231 0 0 22,062 

Museum Store Revenue and EXl!endltures 
The museum store no longer employs a Retail Storekeeper, but does employ a part-time Museum Attendant, and 
additional staffing provided by the Las Vegas Springs Preserve. The store no longer has any personnel 
liabilities. The part-time museum attendant is supported through other MDTF revenue sources. 
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IV. Membership 

Memberships (new and renewals) chart comparison egalns! four previous fiseal years. 

Membership 
~1I~1II2rig 

:!!!! ~ ~ llil 1m Dec Jan llJ! M!!: ~ May an !!lIM, 

Individual 2 0 3 4 3 13 2 I 4 2 34 
Family 8 5 2 9 15 12 2 4 6 7 70 
Sustaining I 0 0 4 0 5 2 0 0 0 12 
Contributing 0 0 0 0 0 0 0 I 0 0 I 
Patron 0 0 0 0 0 0 0 0 0 0 0 
Benerllctor 0 0 0 0 I 0 0 0 0 2 
Senior 3 2 I 13 2 16 3 2 6 S 53 
FY 15 14 7 6 30 21 47 9 8 16 14 0 0 172 
FY.4 Total 9 21 18 II 14 33 II 4 15 6 19 17 178 
FYI3 26 2 14 33 33 29 13 31 41 27 26 20 295 
FYIl 13 5 I n 43 47 14 23 32 67 34 12 172 
FYI! 20 7 4 7 19 12 13 27 10 11 24 3 157 

YTO 14 21 27 57 78 125 134 142 158 172 0 0 178 

YTO 
53.8"0 75.0% 64.3% 76.0-10 72.2% 91 .2% 89.3% 785% 71.2% 69.WD OO"D o oel. Comparison 

Monthly 
155.6% 33.3% 33.3% 272.7% 1500% 142.4% 81.8% 2000% 106.7% 23) .)% O.O'/D 000;. 

Comparison 

Year·to-oate Comparison compares the cumulative year 10 dale figures against the same time period in the previous year. 
MonUlIy Comparison compares the current month 0' the current year .galnst the.ame month in the previous year. 

Membership 
The Museum's monthly membership numbers in March-April 2015 are higher than what they were during the 
same period in 2014. 
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v. Museum Attendance 
Attendance chart comparison against four previous fIScal y ..... 

Jl!! &!g ~ Qg ~ ~ .!an Em Mil ~ Mil' .!l!a TOTAL 
FY 15 3,058 2,771 2,609 4,372 3,73t 3,080 2,815 3,609 4,925 5,542 36,512 
FY 14 4,490 3,423 2,565 4,461 3,568 3,337 3,771 3,553 4,486 3,687 3,680 3,206 44,227 
FY 13 3,974 3,070 3,116 3,603 3,221 2,650 2.381 3,230 4,185 3,773 3,676 3,019 39,898 
FY12 678 0 0 2,088 5,946 4,731 5.136 4,985 4,043 4,983 4,857 3,334 40,781 
FYll 1,237 1119 674 1,477 1,256 1,749 881 838 1,029 1,168 750 1,063 13,269 

YTD 3,058 5,829 8,438 12,810 16,541 19,621 22.436 26,045 30,970 36,512 0 0 36,512 

YTD 
Compartson 76.95% 82.75% 8305% 9308% 97.39% 99.93% 101 .91% 103.17% 105.23% 109.97% 0.00% 0.00% 

Monlhly 68.11% 8095% 101 .72% 98.00% 104.57% 92.30% 74.65% 101.58% 109.79% 15031% 0.00% 0.00% Compartson 

Ye.r·to-Dal. Comparison compares the cumulative ye.r to d.le figures against the same lime period In the previous yeOf. 
Monl!1ly Comparison compares the current month of lhe current y.ar ag.lnst the same month In the previous year. 

Museum Attendance 
Museum attendance for March-April 2015 is higher than the same period in 2014. 

VI. Attendance Receipts 

Current attendance receipts compared against four previous fiscal years. 

Jul 8J!g Sep Od Nov Dec Jan Feb Mar 8P! May Jun TOTAL 
FY15 0 0 0 0 0 0 106,344 0 0 0 106,344 

FY14 0 0 0 0 0 0 0 0 0 0 0 0 0 

FY13 53,172 0 0 0 0 0 0 0 0 0 0 0 53,172 

FY12 0 0 0 nI. nla 53,172 nI. nI. nla nla nla nla 53,ln 

FYll 436 344 496 526 394 344 364 490 44 0 0 0 3,438 

YTD o· o· o· o· o· O' 108,344' 108,344' 100,344 106,344 106.344 108,344 0 

YTD 
Compariso NlA NlA NlA NlA NlA NlA NlA NlA NlA NlA NlA NlA 0.0% 

Monthly 
COmpariso NlA NlA NlA NlA NIA NlA NlA NlA NlA NlA NlA NlA 
n 

Year-to-Date Comparison compares the cumulatiw year to date figures against the same time period in the pn!\4OUS year, 
Monthly Comparison compares the current month of the cunent year against the same month in the pre\tous year. 

Attendance Receipts 
Attendance receipts are tied into the interiocal contract with the Las Vegas Valley Water District and those 
numbers are not available to us on a monthly basis. A $53,172 base payment from the Las Valley Water District 
is received in July of the fiscal year, 
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vn. Fundraising 
We continue raising funds by renting storage space to other museums; and renting our special events room, 

orientation room, and downstairs meeting room for events and organizational meetings. However, non­
mission-related paid events have been curtailed due to limited staff to work them, as well as to avoid 
wear-and-tear on the facility and kitchen equipment whose repair and maintenance are paid from the 
private budget. 

The Director continues working with a contributor planning to create a substantial endowment fund to 
accompany a bequest. In addition, the Museum, through restricted donations, has established a 
collection development fund, a programming fund, a children's programming fund, and a costume and 
textiles fund. 

VITI. Museum Activities 
• statistics [March-April 2015( 

school groups: 1,485 children 
trunks: 684 children's use 
volunteer hours: 878 
research requests: 185 
collections: ± 100,184 items added to the collections 
Past Perfect catalog: 2,711 records added/updated 
Facebook: 4,160 fans [as of April 2015] 
Twitter: 679 followers [as of April 2015] 

• events [March-April 2015( 
The Museum continues sponsoring and hosting events that fit our mission by marketing our 
facilities to educational groups and institutions, as well as non-profit organizations and 
underserved communities. These have included the Red Rock Audubon Society; the Nevada 
Council for History Education; Nevada Society of Professional Journalists; Art Institute of Las 
Vegas; Protectors of Tule Springs; Women of Diversity; Nevada Indian Commission; the 
Society for Creative Anachronism; Preserve Nevada; among others. The Las Vegas Tourist 
Guide Guild uses the Museum and its resources to train tour guides in Nevada and Las Vegas 
history. In addition, the Museum hosts autograph receptions for book releases; educational 
lectures and workshops, panel discussions, performances, and events from Nevada state 
divisions, commissions, and institutions. In the period March-April 2015 these special events 
attracted more than 700 participants. 

• staff activities [March-April2015( 
Staff at the Nevada State Museum, Las Vegas continue supporting the Museum and its mission 
by providing lectures, introductions, workshops, demonstrations, and outreach at both on- and 
off-site venues. Collaborative efforts for programs and exhibits this year have proven 
successful, and have included joint projects with the University of Nevada, Las Vegas; the 
Junior League of Las Vegas; Zappos; and the Charleston Heights Arts Center. In addition, staff 
have overseen a great increase in participation of volunteers and interns, and continue updating 
skills through state training. 
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Mission Statement 

The mission of the Nevada State Museum, Las Vegas is to inspire and educate a diverse public about the 
history and natural history of Nevada. To fulfill that mission we collect, preserve, exhibit and 
disseminate material that contributes to an understanding and appreciation of the State. 

Current Operations 

The Museum itself is open Thursday through Monday, 10:00 a.m. to 6:00 p.m. The Interlocal Agreement 
with the Las Vegas Valley Water District/Springs Preserve, which in large part determines Museum 
operations, policies, and procedures was finalized and signed in January 2015. 

Dennis McBride, Director 
May 18,2015 
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CONTRACT FOR SERVICES OFUNDEPENDENT CONTRACTOR 

A Contract Between the State of Nevada 
Acting By and Through Its 

NEVADA DEPARTMENT OF TOURISM AND CULTURAL AFFAIRS, 
DIVISION OF MUSEUMS AND mSTORY 

Board of Musellms & History 
401 N. Carson Street 

Carson City, NY 89701 
Phone (775) 687-0630 Fax (775) 687-6159 

(Henceforth known as "the State") 

and 

OnCeII Systems Inc 
1160 D Pittsford-Victor Rd 

Pittsford, NY 14534 
(585) 419-9844 (0) (585) 419-9843 (I) 

(Henceforth known as "OnCeII Systems") 

WHEREAS, NRS 333.700 authorizes elective officers, heads of departments, boards, commissions or institutions to 
engage, subject to the approval ofthe Board of Museums and History, services of persons as independent contractors; and 

WHEREAS, it is deemed that the service of Contractor is both necessary and in the best interests of the Slate of 
Nevada; 

NOW, THEREFORE, in consideration of the aforesaid premises, the parties mutually agree as follows: 

1. REOUIRED APPROVAL. This Contract shall not become etTective until and unless approved by the Nevada State 
Board of Museums and History. 

2. DEFINITIONS. "Slate" means the State of Nevada and any state agency identified herein, its officers, employees 
and immune contractors as defined in NRS 41.0307. "Independent Contractor" means a person or entity that perfonns 
services andlor provides goods for the State under the tenns and conditions set forth in this Contract. "Fiscal Year" is 
defined as the period beginning July I and ending June 30 of the following year. "Current State Employee" means a 
person who is an employee of an agency of the State. "Former State Employee" means a person who was an employee 
of any agency of the State at any time within the preceding 24 months. 

3. CONTRACT TERM. This Contract shall be etTective uoon approval by the State of Nevada Board of Museums and 
History' approval (anticioated to be June 19.2015 ) to June 30. 2017 , unless soonenerminated by either party as 
specified in paragraph ten (10). 

4. NOTICE. Unless otherwise specified, termination shall not be effective until 30 calendar days after a party has served 
written notice of termination for default, or notice of termination without cause upon the other party. All notices or other 
communications required or permitted to be given under this Contract shall be in writing and shall be deemed to have been 
duly given if delivered personally in hand, by telephonic facsimile with simultaneous regular mail, or mailed certified 
mail, return receipt requested, postage prepaid on the date posted, and addressed to the other party at the address specified 
above. 
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5. INCORPORATED DOCUMENTS. The parties agree that this Contract, inclusive of the following attachments, 
specifically describes the scope of work. This Contract incorporates the following attachments in descending order of 
constructive precedence: 

ATTACHMENT AA: 
ATTACHMENT BB: 
ATTACHMENT CC: 

STATE SOLICITATION 
INSURANCE SCHEDULE: And 
CONTRACTOR'S QUOTE - Item numbers I, 3, and 4 

A Contractor's Attachment shall not contradict or supersede any State specifications, terms or conditions without written 
evidence of mutual assent to such change appearing in this Contract. 

6. CONSIDERATION. The parties agree that Contractor will provide the services specified in paragraph five (5) at a cost 
of$14.288 (Fourteen Thousand Two Hundred Eighty Eight Dollars) for year one ending June 30. 2016 and $4.788 (Four 
Thousand Seven Hundred and Eighty Eight Dollars) for year two ending June 30. 2017 with the total Contract not to 
exceed $19.076INineteen Thousand Seventy Six Dollars}. Payments will be made within thirty (30) days of presentation 
of an invoice for work completed and materials purchased and stored for the work. Final payment is contingent of 
acceptance of the work by the State's designated Administrator, Peter Barton. The State does not agree to reimburse 
Contractor for expenses unless otherwise specified in the incorporated attachments. Any intervening end to a biennial 
appropriation period shall be deemed an automatic renewal (not changing the overall Contract term) or a termination as 
the results of legislative appropriation may require. 

7. ASSENT. The parties agree that the terms and conditions listed on incorporated attachments of this Contract are also 
specifically a part of this Contract and are limited only by their respective order of precedence and any limitations 
specified. 

8. BILLING SUBMISSION: TIMELINESS. The parties agree that timeliness of billing is of the essence to the contract 
and recognize that the State is on a fiscal year. All billings for dates of service prior to July I must be submitted to the 
State no later than the first Friday in August of the same calendar year. A billing submitted after the first Friday in 
August, which forces the State to process the billing as a stale claim pursuant to NRS 353.097, will subject the Contractor 
to an administrative fee not to exceed one hundred dollars ($100.00). The parties hereby agree this is a reasonable 
estimate of the additional costs to the State of processing the billing as a stale claim and that this amount will be deducted 
ITom the stale claim payment due to the Contractor. 

9. INSPECTION & AUDIT. 
a. Books and Records. Contractor agrees to keep and maintain under generally accepted accounting principles (GAAP) 
full, true and complete records, contracts, books, and documents as are necessary to fully disclose to the State or United 
States Government, or their authorized representatives, upon audits or reviews, sufficient information to determine 
compliance with all state and federal regulations and statutes. 
b. Inspection & Audit. Contractor agrees that the relevant books, records (written, electronic, computer related or 
otherwise), including, without limitation, relevant accounting procedures and practices of Contractor or its 
subcontractors, financial statements and supporting documentation, and documentation related to the work product shall 
be subject, at any reasonable time, to inspection, examination, review, audit, and copying at any office or location of 
Contractor where such records may be found, with or without notice by the State Auditor, the relevant state agency or 
its contracted examiners, the Department of Administration, Budget Division, the Nevada State Attorney General's 
Office or its Fraud Control Units, the State Legislative Auditor, and with regard to any federal funding, the relevant 
federal agency, the Comptroller General, the General Accounting Office, the Office of the Inspector General, or any of 
their authorized representatives. All subcontracts shall reflect requirements of this paragraph. 
c. Period of Retention. All books, records, reports, and statements relevant to this Contract must be retained a 
minimum three (3) years, and for five (5) years if any federal funds are used pursuant to the Contract. The retention 
period runs ITom the date of payment for the relevant goods or services by the State, or ITom the date of termination of 
the Contract, whichever is later. Retention time shall be extended when an audit is scheduled or in progress for a period 
reasonably necessary to complete an audit and/or to complete any administrative and judicial litigation which may 
ensue. 

10. CONTRACT TERMINATION. 
a. Termination Without Cause. Any discretionary or vested right of renewal notwithstanding, this Contract may be 
terminated upon written notice by mutual consent of both parties, or unilaterally by either party without cause. 
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b. State reanjnation for Non-aopropriation. The continuation of this Contract beyond the current biennium is subject 
to and contingent upon sufficient funds being appropriated, budgeted, and otherwise made available by the State 
Legislature and/or federal sources. The State may teaninate this Contract, and Contractor waives any and all c1aim(s) 
for damages, effective immediately upon receipt of written notice (or any date specified therein) if for any reason the 
Contracting Agency's funding from State and/or federal sources is not appropriated or is withdrawn, limited, or 
impaired. 
c. Cause rennination for Default or Breach. A default or breach may be declared with or without teanination. This 
Contract may be teaninated by either party upon written notice of default or breach to the other party as follows: 

i. If Contractor fails to provide or satisfactorily perfoan any of the conditions, work, deliverables, goods, or services 
called for by this Contract within the time requirements specified in this Contract or within any granted extension of 
those time requirements; or 
ii. If any state, county, city or federal license, authorization, waiver, peanit, qualification or certification required by 
statute, ordinance, law, or regulation to be held by Contractor to provide the goods or services required by this 
Contract is for any reason denied, revoked, debarred, excluded, teaninated, suspended, lapsed, or not renewed; or 
iii. If Contractor becomes insolvent, subject to receivership, or becomes voluntarily or involuntarily subject to the 
jurisdiction of the bankruptcy court; or 
iv. If the State materially breaches any material duty under this Contract and any such breach impairs Contractor's 
ability to perfoan; or 
v. If it is found by the State that any quid pro quo or gratuities in the foan of money, services, entertainment, gifts, 
or otherwise were offered or given by Contraclor, or any agenl or representative of Contraclor, to any officer or 
employee of the Stale of Nevada with a view loward securing a contract or securing favorable treatment with respect 
10 awarding, extending, amending, or making any deleanination with respecllo Ihe perfoaning of such contract; or 
vi. If il is found by the State thai Contraclor has failed 10 disclose any material conflict of inlerest relalive to the 
perfoanance of this Contract. 

d. Time 10 Correct. Teanination upon a declared default or breach may be exercised only after service of foanal written 
nOlice as specified in paragraph four (4), and the subsequent failure of the defaulting party within fifteen (IS) calendar 
days of receipt of that notice to provide evidence, satisfactory to the aggrieved party, showing thai the declared default 
or breach has been corrected. 
e. Winding Up Affairs Upon Teanination. In the event of teanination of this Contract for any reason, the parties agree 
that the provisions of this paragraph survive teaninalion: 

i. The parties shall account for and properly present to each other all claims for fees and expenses and pay those 
which are undisputed and otherwise not subject to set off under this Contract. Neither party may withhold 
perfoanance of winding up provisions solely based on nonpayment of fees or expenses accrued up to the time of 
tennination; 
ii. Contractor shall satisfactorily complete work in progress at the agreed rate (or a pro rala basis if necessary) if so 
requested by the Contracting Agency; 
iii. Contractor shall execute any documents and take any aclions necessary to effectuale an assignment of this 
Contract if so requested by the Contracting Agency; 
iv. Contractor shall preserve, prolect and promptly deliver into State possession all proprielary information in 
accordance with paragraph twenty-one (21). 

II. REMEDIES. Except as otherwise provided for by law or this Contract, the rights and remedies of the parties shall not 
be exclusive and are in addition to any other rights and remedies provided by law or equity, including, without limitation, 
actual damages, and to a prevailing party reasonable attorneys' fees and costs. It is specifically agreed that reasonable 
attorneys' fees shall include, without limitation, one hundred and twenty-five dollars ($125.00) per hour for State­
employed attorneys. The State may set off consideration against any unpaid obligation of Contractor to any Slate agency 
in accordance with NRS 353C. 190. In the event that the Contractor voluntarily or involuntarily becomes subject 10 the 
jurisdiclion of the Bankruptcy Court, the State may sel off consideration against any unpaid obligation of Contractor to the 
State or its agencies, to the extent allowed by bankruptcy law, without regard to whether the procedures ofNRS 353C.190 
have been utilized. 

12. LIMITED LIABILITY. The State will not waive and inlends to assert available NRS chapter 41 liability limitalions in 
all cases. Contract liability of both parties shall nol be subject to punitive damages. Liquidaled damages shall not apply 
unless otherwise specified in the incorporated attachments. Damages for any State breach shall never exceed the amount 
of funds appropriated for payment under this Contract, bUI not yet paid to Contractor, for the fiscal year budget in 
exislence at the time of the breach. Damages for any Contractor breach shall not exceed one hundred and fifty percent 
(150%) of the contract maximum "not to exceed" value. Contractor's tort liability shall not be limited. 
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13. FORCE MAJEURE. Neither party shall be deemed to be in violation of this Contract if it is prevented from 
performing any ofits obligations hereunder due to strikes, failure of public transportation, civil or milital)' authority, act of 
public enemy, accidents, fires, explosions, or acts of God, including without limitation, eanhquakes, floods, winds, or 
storms. In such an event the intervening cause must not be through the fault of the party asserting such an excuse, and the 
excused party is obligated to promptly perform in accordance with the terms of the Contract after the intervening cause 
ceases. 

14. INDEMNIFICATION. To the fullest extent permitted by law Contractor shall indemnity, hold harmless and defend, 
not excluding the State's right to participate, the State from and against all liability, claims, actions, damages, losses, and 
expenses, including, without limitation, reasonable attorneys' fees and costs, arising out of any alleged negligent or willful 
acts or omissions of Contractor, its officers, employees and agents. 

15. INPEPENDENT CONTRACTOR. Contractor is associated with the State only for the purposes and to the extent 
specified in this Contract, and in respect to performance of the contracted services pursuant to this Contract, Contractor is 
and shall be an independent contractor and, subject only to the terms of this Contract, shall have the sole right to supervise, 
manage, operate, control, and direct performance of the details incident to its duties under this Contract. Nothing 
contained in this Contract shall be deemed or construed to create a partnership or joint venture, to create relationships of 
an employer-employee or principal·agent, or to otherwise create any liability for the State whatsoever with respect to the 
indebtedness, liabilities, and obligations of Contractor or any other party. Contractor shall be solely responsible for, and 
the State shall have no obligation with respect to: (I) withholding of income taxes, FICA or any other taxes or fees; (2) 
industrial insurance coverage; (3) participation in any group insurance plans available to employees of the State; (4) 
participation or contributions by either Contractor or the State to the Public Employees Retirement System; (5) 
accumulation of vacation leave or sick leave; or (6) unemployment compensation coverage provided by the State. 
Contractor shall indemnity and hold State harmless from, and defend State against, any and all losses, damages, claims, 
costs, penalties, liabilities, and expenses arising or incurred because of, incident to, or otherwise with respect to any such 
taxes or fees. Neither Contractor nor its employees, agents, nor representatives shall be considered employees, agents, or 
representatives of the State. The State and Contractor shall evaluate the nature of services and the term of the Contract 
negotiated in order to determine "independent contractor" status, and shall monitor the work relationship throughout the 
term of the Contract to ensure that the independent contractor relationship remains as such. To assist in determining the 
appropriate status (employee or independent contractor), Contractor represents as follows: 

I. Does the Contracting Agency have the right to require 
control of when, where and how the independent contractor 
is to work? 

2. Will the Contracting Agency be providing training to the 
independent contractor? 

3. Will the Contracting Agency be furnishing the independent 
contractor with worker's space, equipment, tools, supplies or 
travel expenses? 

4. Are any of the workers who assist the independent 
contractor in performance of his/her duties employees of the 
State of Nevada? 

5. Does the arrangement with the independent contractor 
contemplate continuing or recutring work (even if the 
services are seasonal, parttime, or of short duration)? 

6. Will the State of Nevada incur an employment liability if the 
independent contractor is terminated for failure to perform? 

7. Is the independent contractor restricted from otTering his/her 
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services to the general public while engaged in this work 
relationship with the State? 

16. INSURANCE SCHEDULE. Unless expressly waived in writing by the State, Contractor, as an independent contractor 
and not an employee of the State, must cany policies of insurance and pay all taxes and fees incident hereunto. Policies 
shall meet the terms and conditions as specified within this Contract along with the additional limits and provisions as 
described in Attachment BB, incorporated hereto by attachment. The State shall have no liability except as specifically 
provided in the Contract. 

The Contractor shall not commence work before: 
I) Contractor has provided the required evidence of insurance to the Contracting Agency of the State, and 
2) The State has approved the insurance policies provided by the Contractor. 

Prior approval of the insurance policies by the State shall be a condition precedent to any payment of consideration 
under this Contract and the State's approval of any changes to insurance coverage during the course of performance 
shall constitute an ongoing condition subsequent this Contract. Any failure of the State to timely approve shall not 
constitute a waiver of the condition. 

InSUrance Coverage: The Contractor shall, at the Contractor's sole expense, procure, maintain and keep in force for 
the duration of the Contract insurance conforming to the minimum limits as specified in Attachment BB, incorporated 
hereto by attachment. Unless specifically stated herein or otherwise agreed to by the State, the required insurance shall 
be in effect prior to the commencement of work by the Contractor and shall continue in force as appropriate until: 

I. Final acceptance by the State of the completion of this Contract; or 
2. Such time as the insurance is no longer required by the State under the terms of this Contract; 
Whichever occurs later. 

Any insurance or self-insurance available to the State shall be in excess of, and non-contributing with, any insurance 
required from Contractor. Contractor's insurance policies shall apply on a primary basis. Until such time as the 
insurance is no longer required by the State, Contractor shall provide the State with renewal or replacement evidence of 
insurance no less than thirty (30) days before the expiration or replacement of the required insurance. If at any time 
during the period when insurance is required by the Contract, an insurer or surety shall fail to comply with the 
requirements of this Contract, as soon as Contractor has knowledge of any such failure, Contractor shall immediately 
notify the State and immediately replace such insurance or bond with an insurer meeting the requirements. 

General Requirements: 
a. Additional Insured: By endorsement to Contractor's general liability insurance policy, the State of Nevada, its 

officers, employees and immune contractors as defined in NRS 41.0307 shall be named as additional insureds for 
all liability arising from the Contract. 

b. Waiver of Subrogation: Each insurance policy shall provide for a waiver of subrogation against the State of 
Nevada, its officers, employees and immune contractors as defined in NRS 41.0307, for losses arising from 
work/materials/equipment performed or provided by or on behalf of the Contractor. 

c. Cross-Liability: All required liability policies shall provide cross-liability coverage as would be achieved under 
the standard ISO separation of insureds clause. 

d. Deductibles and Self-Insured Retentions: Insurance maintained by Contractor shall apply on a first dollar basis 
without application of a deductible or self-insured retention unless otherwise specifically agreed to by the State. 
Such approval shall not relieve Contractor from the obligation to pay any deductible or self-insured retention. Any 
deductible or self-insured retention shall not exceed fifty thousand dollars ($50,000.00) per occurrence, unless 
otherwise approved by the Risk Management Division. 

e. Policy Cancellation: Except for ten (10) days notice for non-payment of premium, each insurance policy shall be 
endorsed to state that without thirty (30) days prior written notice to the State of Nevada, clo Contracting 
Agency, the policy shall not be canceled, non-renewed or coverage and lor limits reduced or materially altered, 
and shall provide that notices required by this paragraph shall be sent by certified mailed to the address shown on 
page one (I) of this contract: 

f. Approved Insurer: Each insurance policy shall be: 
I) Issued by insurance companies authorized to do business in the State of Nevada or eligible surplus lines 

insurers acceptable to the State and having agents in Nevada upon whom service of process may be made; and 
2) Currently rated by A.M. Best as "A-VII" or better. 

Evidence or Insurance: 

Prior to the start ofany Work, Contractor must provide the following documents to the contracting State agency: 

Revised 10/11 BOE 

Page 50f8 



I) Certificate of Insurance: The Acord 25 Certificate of Insurance fonn or a fonn substantially similar must be 
submitted to the State to evidence the insurance policies and coverages required of Contractor. The certificate must 
name the State of Nevada, its officers, employees and immune contractors as defined in NRS 41.0307 as the 
certificate holder. The certificate should be signed by a person authorized by the insurer to bind coverage on its 
behalf. The state project/contract number; description and contract effective dates shall b. noted on the certificate, 
and upon renewal of the policies listed Contractor shall furnish the State with replacement certificates as described 
within Insurance Coverage, section noted above. 

Mall all required insurance documents to the State Contracting Agency identified on page one of the contract. 

2) Additional Insured Endorsement: An Additional Insured Endorsement (CG 20 10 II 85 or CG 20 26 II 85) , 
signed by an authorized insurance company representative, must be submitted to the State to evidence the 
endorsement of the State as an additional insured per General Requirements, subsection a above. 
3) Schedule of Underlying Insurance Policies: If Umbrella or Excess policy is evidenced to comply with minimum 
limits, a copy of the underlying Schedule from the Umbrella or Excess insurance policy may be required. 

Revjew and Approval: Documents specified above must be submitted for review and approval by the State prior to 
the commencement of work by Contractor. Neither approval by the State nor failure to disapprove the insurance 
furnished by Contractor shall relieve Contractor of Contractor's full responsibility to provide the insurance required 
by this Contract. Compliance with the insurance requirements of this Contract shall not limit the liability of 
Contractor or its sub-contractors, employees or agents to the State or others, and shall be in addition to and not in lieu 
of any other remedy available to the State under this Contract or otherwise. The State reserves the right to request 
and review a copy of any required insurance policy or endorsement to assure compliance with these requirements. 

17. COMPLIANCE WITH LEGAL OBLIGATIONS. Contractor shall procure and maintain for the duration of this 
Contract any state, county, city or federal license, authorization, waiver, permit, qualification or certification required by 
statute, ordinance, law, or regulation to be held by Contractor to provide the goods or services required by this Contract. 
Contractor will be responsible to pay all taxes, assessments, fees, premiums, permits, and licenses required by law. Real 
property and personal property taxes are the responsibility of Contractor in accordance with NRS 361.157 and NRS 
361.159. Contractor agrees to be responsible for payment of any such government obligations not paid by its 
subcontractors during performance of this Contract. The State may set-off against consideration due any delinquent 
government obligation in accordance with NRS 353C.190. 

18. WAIVER OF BREACH. Failure to declare a breach or the actual waiver of any particular breach of the Contract or 
its material or nonmaterial terms by either party shall not operate as a waiver by such party of any of its rights or remedies 
as to any other breach. 

19. SEVERABILITY. Ifany provision contained in this Contract is held to be unenforceable by a court of law or equity, 
this Contract shall be construed as if such provision did not exist and the non-enforceability of such provision shall not be 
held to render any other provision or provisions of this Contract unenforceable. 

20. ASSIGNMENT/DELEGA TION. To the extent that any assignment of any right under this Contract changes the duty 
of either party, increases the burden or risk involved, impairs the chances of obtaining the performance of this Contract, 
attempts to operate as a novation, or includes a waiver or abrogation of any defense to payment by State, such offending 
portion of the assignment shall be void, and shall be a breach of this Contract. Contractor shall neither assign, transfer nor 
delegate any rights, obligations or duties under this Contract without the prior written consent of the State. 

21. STATE OWNERSHIP OF PROPRIETARY INFORMATION. Any reports, histories, studies, tests, manuals, 
instructions, photographs, negatives, blue prints, plans, maps, data, system designs, computer code (which is intended to 
be consideration under the Contract), or any other documents or drawings, prepared or in the course of preparation by 
Contractor (or its subcontractors) in performance of its obligations under this Contract shall be the exclusive property of 
the State and all such materials shall be delivered into State possession by Contractor upon completion, termination, or 
cancellation of this Contract. Contractor shall not use, willingly allow, or cause to have such materials used for any 
purpose other than performance of Contractor's obligations under this Contract without the prior written consent of the 
State. Notwithstanding the foregoing, the State shall have no proprietary interest in any materials licensed for use by the 
State that are subject to patent, trademark or copyright protection. 
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22. PUBLIC RECORDS. Pursuant to NRS 239.010, infonnation or documents received from Contractor may be open to 
public inspection and copying. The State has a legal obligation to disclose such infonnation unless a particular record is 
made confidential by law or a common law balancing of interests. Contractor may label specific parts of an individual 
document as a "trade secret" or "confidential" in accordance with NRS 333.333, provided that Contractor thereby agrees 
to indemnifY and defend the State for honoring such a designation. The failure to so label any document that is released 
by the State shall constitute a complete waiver of any and all claims for damages caused by any release of the records. 

23. CONFIDENTIALITY. Contractor shall keep confidential all infonnation, in whatever fonn, produced, prepared, 
observed or received by Contractor to the extent that such infonnation is confidential by law or otherwise required by this 
Contract 

24. FEDERAL FUNDING. In the event federal funds are used for payment of all or part of this Contract: 
a. Contractor certifies, by signing this Contract, that neither it nor its principals are presently debarred, suspended, 
proposed for debannent, declared ineligible, or voluntarily excluded from participation in this transaction by any federal 
department or agency. This certification is made pursuant to the regulations implementing Executive Order 12549, 
Debarment and Suspension, 28 C.F.R. pt. 67, § 67.510, as published as pt. VII of the May 26, 1988, Federal Register 
(pp. 19160-19211), and any relevant program-specific regulations. This provision shall be required of every 
subcontractor receiving any payment in whole or in part from federal funds. 
b. Contractor and its subcontractors shall comply with all tenns, conditions, and requirements of the Americans with 
Disabilities Act of 1990 (P.L. 101-136),42 U.S.C. 1210 I, as amended, and regulations adopted thereunder contained in 
28 C.F.R. 26.10 1-36.999, inclusive, and any relevant program-specific regulations. 
c. Contractor and its subcontractors shall comply with the requirements of the Civil Rights Act of 1964, as amended, 
the Rehabilitation Act of 1973, P.L. 93-112, as amended, and any relevant program-specific regulations, and shall not 
discriminate against any employee or offeror for employment because of race, national origin, creed, color, sex, 
religion, age, disability or handicap condition (including AIDS and AIDS-related conditions.) 

25. LOBBYING. The parties agree, whether expressly prohibited by federal law, or otherwise, that no funding associated 
with this contract will be used for any purpose associated with or related to lobbying or influencing or attempting to lobby 
or influence for any purpose the following: 

a. Any federal, state, county or local agency, legislature, commission, counselor board; 
b. Any federal, state, county or local legislator, commission member, counsel member, board member, or other elected 
official; or 
c. Any officer or employee of any federal, state, county or local agency; legislature, commission, counselor board. 

26. WARRANTIES. 
a. General Warranty. Contractor warrants that all services, deliverables, and/or work product under this Contract shall 
be completed in a workmanlike manner consistent with standards in the trade, profession, or industry; shall confonn to 
or exceed the specifications set forth in the incorporated attachments; and shall be fit for ordinary use, of good quality, 
with no material defects. 
b. Svstem Compliance. Contractor warrants that any infonnation system application(s) shall not experience abnonnally 
ending and/or invalid and/or incorrect results from the application(s) in the operating and testing of the business of the 
State. 

27. PROPER AUTHORITY. The parties hereto represent and warrant that the person executing this Contract on behalf of 
each party has full power and authority to enter into this Contract. Contractor acknowledges that as required by statute or 
regulation this Contract is effective only after approval by the State Board of Museums and History and only for the 
period of time specified in the Contract. Any services perfonned by Contractor before this Contract is effective or after it 
ceases to be effective are perfonned at the sole risk of Contractor. 

28. NOTIFICATION OF UTILIZATION OF CURRENT OR FORMER STATE EMPLOYEES. Contractor has 
disclosed to the State all persons that the Contractor will utilize to perfonn services under this Contract who are Current 
State Employees or Fonner State Employees. Contractor will not utilize any of its employees who are Current State 
Employees or Fonner State Employees to perfonn services under this contract without first notifYing the Contracting 
Agency of the identity of such persons and the services that each such person will perfonn, and receiving from the 
Contracting Agency approval for the use of such persons. 
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29. ASSIGNMENT OF ANTITRUST CLAIMS. Contractor irrevocably assigns to the State any claim for relief or 
cause of action which the Contractor now has or which may accrue to the Contractor in the future by reason of any 
violation of State of Nevada or federal antitrust laws in connection with any goods or services provided to the 
Contractor for the purpose of carrying out the Contractor's obligations under this Contract, including, at the State's 
option, the right to control any such litigation on such claim for relief or cause of action. Contractor shall require any 
subcontractors hired to perform any of Contractor's obligations under this Contract to irrevocably assign to the State, as 
third party beneficiary, any right, title or interest that has accrued or which may accrue in the future by reason of any 
violation of state of Nevada or federal antitrust laws in connection with any goods or services provided to the 
subcontractor for the purpose of carrying out the subcontractor's obligations to the Contractor in pursuance of this 
Contract, including, at the State's option, the right to control any such litigation on such claim or relief or cause of 
action. 

30. GOVERNING LAW; JURISDICTION. This Contract and the rights and obligations of the parties hereto shall be 
governed by, and construed according to, the laws of the State of Nevada, without giving effect to any principle of conflict 
of laws that would require the application of the law of any other jurisdiction. The parties consent to the exclusive 
jurisdiction of the First Judicial District Court, Carson City, Nevada for enforcement ofthis Contract. 

31. ENTIRE CONTRACT AND MODIFICATION. This Contract and its integrated attachment(s) constitute the entire 
agreement of the parties and as such are intended to be the complete and exclusive statement of the promises, 
representations, negotiations, discussions, and other agreements that may have been made in connection with the subject 
maner hereof. Unless an integrated attachment to this Contract specifically displays a mutual intent to amend a particular 
part of this Contrac~ general conflicts in language between any such attachment and this Contract shall be construed 
consistent with the terms of this Contract. Unless otherwise expressly authorized by the terms of this Contract, no 
modification or amendment to this Contract shall be binding upon the parties unless the same is in writing and signed by 
the respective parties hereto and approved by the Office of the Anomey General and the State Board of Museums and 
History. 

IN WITNESS WHEREOF, the parties hereto have caused this Contract to be signed and intend to be legally bound 
thereby. 

Authorized Rcpresenuuive, Oneel! Systems Inc D.te Title 

Peter Banon, Division of Museums nnd History Title 

APPROVED BY BOARD OF MUSEUMS AND HtSTORY 
Signature - ChainnDn/BolUd of Museums and History 

Approved as to fonn by; 
On ______________ ~~~-------------------

(Dale) 

Depul)' Altomey General for Attorney Genc:rD1 ~------------~~---------------(Dale) 
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BdllD Sandoval 
OoHmor 

Claudia Vecchio 
Dfrfftor 

ATTACHMENT AA 

Nevada Department of Tourism and Cultural Affairs 
DIVISION OF MUSEUMS & mSTORY 

Paul Laxalt State Building 
401 North Carson Street 

Carson City, Nevada 89701 
(775) 687-0630 Fax (775) 687-6159 

SCOPE OF WORK 
DIVISION OF MUSEUMS AND HISTORY 

VIRTUAL TOURS & 
DESCRIPTIVE SMART PHONE "APPS" 

Peter Bartoo 
Adminf.strator 

The Division of Museums and History seeks the services of a qualified and experienced 
vendor who can provide the following services: 

• Design, develop, publish, host and support applications for mobile devices either used 
for download as Native phone applications for Apple and Android platforms or as 
mobile web apps for multiple platforms. 

o These "apps' will be used as enhanced means of visitor engagement (educational 
tours) at the seven State museums. 

• Construction will include a Division overarching site with individual museum choices. 
• Individual sites will include virtual tours of exhibit galleries and may be supplemented 

with additional technology such as incorporation of QR codes or localized "beacons' at 
specific points of interest. Apps must have the ability to layer content. 

o Ability to incorporate "best practices' in the proliferation of tours that address special 
needs visitors (e.g. hearing or visually impaired) in an effort to improve ADA program 
compliance. 

• Ability to provide real-time "back-end" data analytics in terms of who is using the 
application and how it is being used. 

• Ability to provide and support on-site mobile devices such as iPod touches, pre-loaded 
with app software for use by special need users. 



INDEMNIFICATION CLAUSE: 

ATIACHMENTBB 
INSURANCE SCHEDULE 

Contractor shall indemnify, hold harmless and, not excluding the State's right to participate, 
defend the State, its officers, officials, agents, and employees (hereinafter referred to as 
"Indemnitee") from and against all liabilities, claims, actions, damages, losses, and expenses 
including without limitation reasonable attorneys' fees and costs, (hereinafter referred to 
collectively as "claims") for bodily injury or personal injury including death, or loss or damage to 
tangible or intangible property caused, or alleged to be caused, in whole or in part, by the 
negligent or willful acts or omissions of Contractor or any of its owners, officers, directors, 
agents, employees or subcontractors. This indemnity includes any claim or amount arising out 
of or recovered under the Workers' Compensation Law or arising out of the failure of such 
contractor to conform to any federal , state or local law, statute, ordinance, rule, regulation or 
court decree. It is the specific intention of the parties that the Indemnitee shall, in all instances, 
except for claims arising solely from the negligent or willful acts or omissions of the 
Indemnitee, be indemnified by Contractor from and against any and all claims. It is agreed that 
Contractor will be responsible for primary loss investigation, defense and judgment costs 
where this indemnification is applicable. In consideration of the award of this contract, the 
Contractor agrees to waive all rights of subrogation against the State, its officers, officials, 
agents and employees for losses arising from the work performed by the Contractor for the 
State. 

INSURANCE REQUIREMENTS: 
Contractor and subcontractors shall procure and maintain until all of their obligations have 
been discharged, including any warranty periods under this Contract are satisfied, insurance 
against claims for injury to persons or damage to property which may arise from or in 
connection with the performance of the work hereunder by the Contractor, his agents, 
representatives, employees or subcontractors. 

The insurance requirements herein are minimum requirements for this Contract and in no way 
limit the indemnity covenants contained in this Contract. The State in no way warrants that the 
minimum limits contained herein are sufficient to protect the Contractor from liabilities that 
might arise out of the performance of the work under this contract by the Contractor, his 
agents, representatives, employees or subcontractors and Contractor is free to purchase 
additional insurance as may be determined necessary. 

A. MINIMUM SCOPE AND LIMITS OF INSURANCE: Contractor shall provide coverage 
with limits of liability not less than those stated below. An excess liability policy or 
umbrella liability policy may be used to meet the minimum liability requirements provided 
that the coverage is written on a "fOllowing form" basis. 

1. Commercial General Liability - Occurrence Form 
Policy shall include bodily injury, property damage and broad form contractual liability 
coverage. 



• General Aggregate 
• Products - Completed Operations Aggregate 
• Personal and Advertising Injury 
• Each Occurrence 

$2,000,000 
$1,000,000 
$1,000,000 
$1,000,000 

a. The policy shall be endorsed to include the following additional insured language: 
"The State of Nevada shall be named as an additional insured with respect to liability 
arising out of the activities performed by, or on behalf of the Contractor". 

2. Automobile Liability - can be waived if contract does not involve use of motor 
vehicle. 

Bodily Injury and Property Damage for any owned, hired, and non-owned 
vehicles used in the performance of this Contract. 

Combined Single Limit (CSL) WAIVED 

a. The policy shall be endorsed to include the following additional insured 
language: "The State of Nevada shall be named as an additional insured 
with respect to liability arising out of the activities performed by, or on behalf 
of the Contractor, including automobiles owned, leased, hired or borrowed 
by the Contractor" . 

3. Worker's Compensation and Employers' Liability 
Workers' Compensation 
Employers' Liability 

Each Accident 
Disease - Each Employee 
Disease - Policy Limit 

Statutory 

$100,000 
$100,000 
$500,000 

a. Policy shall contain a waiver of subrogation against the State of Nevada. 

b. This requirement shall not apply when a contractor or subcontractor is exempt 
under N.R.S., AND when such contractor or subcontractor executes the 
appropriate sole proprietor waiver form. 

4. Professional Liability (Errors and Omissions Liability) - service 
contracts over $500 thousand and above. 

The policy shall cover professional misconduct or lack of ordinary skill for those 
positions defined in the Scope of Services of this contract. 

Each Claim 
Annual Aggregate 

$1 ,000,000 
$2,000,000 

a. In the event that the professional liability insurance required by this Contract is 
written on a claims-made basis, Contractor warrants that any retroactive date 



under the policy shall precede the effective date of this Contract; and that either 
continuous coverage will be maintained or an extended discovery period will be 
exercised for a period of two (2) years beginning at the time work under this 
Contract is completed. 

5. Fidelity Bond or Crime Insurance 
Bond or Policy Limit $WAIVED 

a. The bond or policy shall be issued with limits of 50% of the contract value or 
$50,000 - whichever amount is greater. 

b. The bond or policy shall include coverage for all directors, officers, agents and 
employees of the Contractor. 

c. The bond or policy shall include coverage for third party fidelity and name the 
State of Nevada as loss payee. 

d. The bond or policy shall include coverage for extended theft and mysterious 
disappearance. 

e. The bond or policy shall not contain a condition requiring an arrest and 
conviction. 

f. Policies shall be endorsed to provide coverage for computer crime/fraud. 

B. ADDITIONAL INSURANCE REQUIREMENTS: The policies shall include, or be 
endorsed to include, the following provisions: 

1. On insurance policies where the State of Nevada is named as an additional insured, 
the State of Nevada shall be an additional insured to the full limits of liability 
purchased by the Contractor even if those limits of liability are in excess of those 
required by this Contract. 

2 The Contractor's insurance coverage shall be primary insurance and non-contributory 
with respect to all other available sources. 

C. NOTICE OF CANCELLATION: Each insurance policy required by the Insurance 
provisions of this Contract shall provide the required coverage and shall not be 
suspended, voided or canceled except after thirty (30) days prior written notice has been 
given to the State, except when cancellation is for non-payment of premium, then ten (10) 
days prior notice may be given. Such notice shall be sent directly to (State of Nevada 
Department Representative's Name & Address). 

D. ACCEPTABILITY OF INSURERS: Insurance is to be placed with insurers duly licensed 
or authorized to do business in the state of Nevada and with an "A.M. Best" rating of not 
less than A- VII. The State in no way warrants that the above-required minimum insurer 
rating is sufficient to protect the Contractor from potential insurer insolvency. 

E. VERIFICATION OF COVERAGE: Contractor shall furnish the State with certificates of 
insurance (ACORD form or equivalent approved by the State) as required by this 



Contract. The certificates for each insurance policy are to be signed by a person 
authorized by that insurer to bind coverage on its behalf. 

All certificates and any required endorsements are to be received and approved by the 
State before work commences. Each insurance policy required by this Contract must be 
in effect at or prior to commencement of work under this Contract and remain in effect for 
the duration of the project. Failure to maintain the insurance policies as required by this 
Contract or to provide evidence of renewal is a material breach of contract. 

All certificates required by this Contract shall be sent directly to (State Department 
Representative's Name and Address). The State project/contract number and project 
description shall be noted on the certificate of insurance. The State reserves the right to 
require complete, certified copies of all insurance policies required by this Contract at any 
time. DO NOT SEND CERTIFICATES OF INSURANCE TO THE STATES RISK 
MANAGEMENT DIVISION. 

F. SUBCONTRACTORS: Contractors' certificate(s) shall include all subcontractors as 
additional insureds under its policies or Contractor shall furnish to the State separate 
certificates and endorsements for each subcontractor. All coverages for subcontractors 
shall be subject to the minimum requirements identified above. 

G. APPROVAL: Any modification or variation from the insurance requirements in this 
Contract shall be made by the Attorney General's Office or the Risk Manager, whose 
decision shall be final. Such action will not require a formal Contract amendment, but 
may be made by administrative action. 

Independent Contractor's Signature Date Title 

Signature - State of Nevada Date Title 



@)nCell 
TourSphere~ 

OnCell-TourSpher8 

1160-0 Pltlsforo-VJc1or Rd 
PlUsfom, NY 14534 

United States 

General 
info@oncell com 

http://www.oncell .com 
http JIwww.loursphere.com 

• • , 
~ 

ATIACHMENT CC 

Peter Barton 
Nevada State Museum 
pbarton«tnevadaQJlture.org 
775-687-0826 

Price Quote - Nevada State Museum 

Dear Peter. 

May 20, 2015 

Thank you very much for your Interest in our products. Based on your discussed needs, we 
would like to oHer the followlng services and products: 

~ • 
Item 11 

ii .. 
~ Item o.l.rf~tJon 

--, , 
• 

Ann~l l 
Recurring Cost .. ; , , ~ ! ... - _____ !.I.....-.... ___ . 

1 : Web App Pro 

~ Indudes text. audio, vkfeo, 
: images, gallery, Goog~ map. geo 
• alert, Image map. Ust, button. 
• sodal media. sUNey, RSS. and 
: mobile giving for creation of 
: mobile web app 

so . $4786 : . ~ .. -. .. -. -. ... --- ----- - - -- , 
2 : Na/lve App Bundle 

: Converts your app In the 
: TourSphere Bulld.r 10 0 nollva 
: opp In bolh Apple'. App Siore and : 
: Google Play. 

S6OO : $4,saO : 
'. ---------------------.'- -- - -----'- -------- -----------------. 



@)nCell 
TourSphere~ 

OnCall·TourSphere 
11600 Plttslord-Vlctor Rd. 

Plllslord. NY 14534 
United States 

ATTACHMENT CC 

~ ...... .-.-........ , ..... ..... ------------. .. "'-.""---...... .. ' .. ··r·------( 
Ii ~, setuP. . ~ 

X'ltem DHcrlpUon 
,; F..xino- ~ Annual ( 
" TIme }. Recumng 9aat ~ 
S Chargo '. j 

3 : CU5tom Design 

: Indudes a custom look designed 
· for you reflecting your brand and 
: cofors with an Initial mockup and 2 : 
: changes ' 

• 

$5.000 : $0 . 
------------ ---------r------------ ~ 

.. : QuklcStatt 

: One of our moblfe experts takes 
: your provided content and builds 
: up to a 50 page app for you based 
: on approved mockups with 2 
, rounds of changes. Additional 
: QulckStart Pages can be added If 
: needed-see pricing schedule In 
: separate email 4500 0 , 

-----------------------------------------------------------
5·'· Equlpment·Onsife Device 

: Pac.lege Estimate 

Includes 50 IPod touches, 
: charger/sync dock, IPod cases, 
: headphones, branded lanyards, 
· device tralnlng·we wUI provide up 
: to 2-hoU( traln1ng session via 
: phone and or weblnar to staff, 
: about how to use 1M app. the 
• devices and charging stations. 
: (Shipping will be blUed separately 
• at CD5I) Applecare and dedlcaled 
: MacBook Air to manage devices. 

25.576 : 
------------~----------------------~---------~------------; 

Program Totala without Equipment 
One Year Total: 519.388 
Two-Year Total: 527.747.20· 
Three-Year Total : 535.177.60·· 

Program Totala with Equlpmenr .... 
One Year Total: 544,966 
Two-Year Total: $53.325.20· 
Three-Year Total: 560.755.60·· 

-Two Year Totallnctudes a 5% savings off the Annual Recuning Servfces with maldng an 
upfTont lump sum payment. 

•• Three Year Total Includes a 10% savings off the Annual Reaming Servk;es with making an 
upfront lump sum payment 

This price quote Is valid until 08-30-15. 

Page2or3 



.neell 
TourSphere" 

OnCell·TourSphere 
1 150D PIUsforo-Victor Rd. 

PIUsforo, NY 14534 
United States 

ATIACHMENT CC 

Thank you again for giving us the opportunity for your business. We have been a trusted 
provider of app sokJllons (or museums, cities, and culturallnsUtutions since 2005 and have 

established a reputation for quality. We look forward to showfng you that It Is wei deserved. 

SIncerely You,", 

Melissa Cartlsle 

Tenitary Manager 

585-419-9844 xl 1 8 

mcartlsle@toursphere.com 

Page 3 of3 



Ofomlon of MuMum. & Hlstoty 
fiscal y .... 2015 
Mofgen sanle, In'lutment Accounla 

(Summllry For Month Ending Mwch 31. 201$ ' 

.A ... ACCOUNT -".., 

Mar-15107-1012S6-040(lfVHOESI 0.00 
Mar-1S 107.044Q95.040CMAI 42,898.19 
Mar-15 107...046543--040~v.tfVI 0.00 
Mar-15 107-1012S8--040(a$A1 0.00 
Mar-15 107·10125i-0010(ISA-UUAI 0.00 

T .... 142,IU.19 

24.706.15 
7.914.07 

12.592.81 
0.00 

16,283.37 

$11,4".40 

270.722.58 295,428.13 -10.4.358.00 16,599.22 
0.00 50,112.116 --8,009.10 948.09 

559.916.03 572,508.84 ..... 00 40,671 .36 
0.00 0.00 000 0.00 

493.632.75 509.916.12 -140.855.61 23,078.07 

11.124,271 .11 U.42I.BH.55 -USC,11'.71 $l1,.2H.73 

......... .. 
67,458.16 109,275.17 45,715.03 0.00 49,917.94 6,462.51 0.00 295,428.73 

2,004.24 13.438.53 3.773.42 0.00 19.141.91 4.639.38 8.1MS7.28 SO,812.87 
74,063.63 137.351 .34 25,487.25 229,393.62 39.304.56 19.10.4.63 7.13226 m,508.14 

0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 
112,23716 230,252.54 36,840.74 0.00 87.541.99 19.965.62 0.00 509.816.12 

1255.713.1' $490.11'.29 1111,81'."" 121!iI.l83.'2 "".90 .... , 150,172.34 In,m .'" 11.4Z ..... ...i5 

pbarton
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Dlviaktn af MUHutmI & History 
Ftaat V •• r2.015 
Morgan St.n .. y Invntrnent Accaunta 
Summllry For Month Ending ApdI30. 2015 

DATE ACCOUNT 

Apf-15107-101256.()40(8IWC1ESI • . 00 
Apf-1!1 107-04<4095-0401AM1 42,899.20 
Apf-1!1 107-04654J.040(MA.WHV) • . 00 
Arx-1!1107-10125a-0<40(8SA1 • . 00 
/4fw-1!1107-101259440(Ulo.UMAI 0." 

Total $42.,It9.20 

6,sn.03 296,472.92 303,3<49.95 -104.358.00 
7,914.07 •. 00 50,813.27 -t,D09.10 

12.889.11 570.15-4.04 583,043,1!1 ....... 
•. 00 • . 00 0" 0." 

20,629.27 483,949.53 !I04.!7UO -140,855.8' 

"',301.48 ".350.571.41 11 .... ,.715.17 .fH4,t1D.71 

Endowment 

17,125.n 69,598.01 112.7<42.23 45,715.03 • . 00 51.501.40 6,667.51 • . 00 303,3<49.95 ...... 2,004.25 13,438.6-4 3,n3.45 • . 00 19,142.07 4,639.42 6,867.3<4 50.813.28 
4l,4l9,n 75,428.42 139,878.6<4 25,956.22 233,614.52 40,027.78 19.456.36 7,283,49 583,043.15 .... ..00 .... • . 00 0.00 • . 00 ..00 • . 00 .... 
22,836.51 "1 ,062.36 227.&42.48 36,455.13 0." 86.625.69 19,756.64 0." 504,578.80 

$12,330.01 '258.011.05 $4'3,"2.00 $111,191.13 $21U14.52 "f7,.29t1.f3 '50,5111.12 "4,13CI.I3 " ~1)15.11 

Summary Apr FY15 



BERTRAND & ASSOCIATES, LLC 
CERTIFIED PUBUC ACCOUNTANTS 
Members American Institute of Certified Public Accountants 

October 27,2014 

Division of Museums & History 
708 North Curry Street 
Carson City, NV 89703 

RE: Management and Board recommendations 

Dear Board Members: 

777 E. William St Suil.206 
Canon City, NY 8970t 

Tel 775.882.8892 
Fax 775.562.2667 

The following summarizes the audit findings and provides recommendations resulting from the 
audit of Division of Museums & History (division) for the year ended June 30, 2014. 

It is our responsibility to report on the fair presentation of the financial statements in all material 
respects. Management is responsible for developing and maintaining an effective system of 
internal accounting controls, keeping the accounting records in good order and for all amounts 
including the estimates that are presented in the financial statements. Our responsibility as the 
auditor is to examine, on a test basis, evidence supporting the amounts and disclosures in the 
financial statements; therefore, our audit involved judgment about the number of transactions to 
be examined and tested. Because of the concept of reasonable assurance and because we will not 
perform a detailed examination of all transactions, there is a risk that material errors, fraud, or 
other illegal acts may exist and not be detected by us. 

1 - Communication of control deficiencies or material weakness. - Statement on Auditing 
Standards (SAS) I 12. 
Our consideration of internal controls was for the limited purpose of conducting our audit and 
these limited procedures would not necessarily identitY all deficiencies in internal controls that 
might be significant or material weaknesses. 

A control deficiency exists when the design or operation of a control does not allow management 
or employees in the normal course of performing their assigned duties to prevent or detect 
misstatements on a timely basis. A significant deficiency is a control deficiency or combination 
of control deficiencies that adversely effects the entity's ability to initiate, authorize, record, 
process or report financial data reliably in accordance with accounting principles such that there 
is more than a remote likelihood that a misstatement of the entity's financial statements, that is 
more than inconsequential, will not be prevented or detected by the entity's internal controls. 
A material weakness is a significant deficiency or combination of significant deficiencies that 
results in more than a remote likelihood that a material misstatement of the financial statement 
will not be detected by the entity's internal controls. 

pbarton
Text Box
Refers to Agenda item 10B



Division of Museums & History 
Management & Board recommendations 
October 27,2013 
Page 2 

It is important to note that control deficiencies are not necessarily problems you will choose to 
address. However, they do represent potential risks. Our job as your auditor is to ensure that you 
understand where deficiencies or weaknesses exist so that you can make informed business 
decisions on how best to respond to these risks. We did identify certain deficiencies in internal 
controls that we consider to be significant, though not material, and are discussed below. 

2 • Disbursement testing 
As part of our procedures, we performed various tests on the expense accounts. As part of our 
detail transaction testing, we verified that the amounts posted to the financial statements are in 
agreement with the supporting documentation for selected expenses and the appropriateness of 
charges to the general ledger accounts. Analytical procedures were also performed on expense 
accounts to determine if balances were reasonably stated. No exceptions were noted. 

3 - Gross profit variances for some museum stores 
It was noted that the gross profit percentages for the Nevada Historical Society, Boulder City 
Railroad Museum and Lost City Museum were unusually high at 96%, 60% and 68% 
respectively. Based on our analysis and looking at historical inventory levels it appears last 
year's ending inventory amounts were inaccurate. The affect of that misstatement is reflected in 
the income statement this year. 

4 - Inventory point of sale system 
We noted that the point of system is a very sophisticated program and is not user friendly. 
Support from the vendor was not readily available when we were experiencing problems in 
generating the needed reports at one of the locations. With recent upgrades in Windows 
operating systems it appears an upgrade in the Retail Star inventory program will eventually 
need to be obtained. It appears that the point of sale system is costly to maintain and requires 
staff and volunteers to have a significant amount of training. Several of the store managers are 
not comfortable in their knowledge and use of the system. 

We recommend that the adequacy of the current inventory system to meet the needs of the 
Division be evaluated. We also recommend that all store managers be trained in the use of the 
system or any future system that is used and that all stores use the same system and generate the 
same reports for analysis. It may be helpful to designate one individual who is familiar with the 
system to oversee that all store managers are trained and have a high level of comfort in using 
the system. 

The annual financial reports and understanding for management is that the system reports 
inventory on the first in first out (FIFO) basis, however, it appears reports are calculated using 
the average cost basis. Average cost basis is more complex and more difficult to test the 
calculation. It is a system more common to very large retail enterprises but not smaller 
enterprises such as the museum stores. We assessed that for purposes of the financial statements 
that there would not be material differences if FIFO was in fact used. However, we recommend 
that the inventory system provide FIFO reports as has been the policy of management. 



Division of Museums & History 
Management & Board recommendations 
October 27,2013 
Page 3 

Summary 
The only significant recommendation was the result of a faulty long standing procedure. 
Management has performed well in its oversight of the reporting of the accounting results. 
Accounting records appeared to be in very good order and the staff was very helpful throughout 
the audit. If you have any questions, please do not hesitate to contact me. 

Sincerely, 

~1; ~~,e;., \..U .. 

Bertrand & Associates, LLC 



DIVISION OF MUSEUMS AND HISTORY 
BOARD PROPOSED ADMISSION FEES AND FREE ADMISSION DAYS 

SFY 2016 

BOARD 
APPROVED 

SFY 2015 

BOARD 
PROPOSED 

SFY 2016 SFY 2016 

Adults AduHa Children 
Museums (18 and over) (18 and older) (11.nd under)' 

Nevada Slate Museum· Carson City7 
Nevada Slate Railroad Museum - Carson City 
Nevada Slate Railroad Museum - EEADM 
Nevada Historical Society: Exhibit Galleries 
Nevada State Museum - las Vegas2 
Lost City Museum 

$8.00 
$6.00 

See Nole3 
$5.00 

See Nole2 
$5.00 

International 
MuaeumDay 

Navada Stale Museum - CaJSOO City x 
Navada Stale Railroad Museum - Carson City· X 

Nevada Siale Railroad Museum, Boulder City- NlA 
Nevada Stale Railroad Museum · EEROM NlA 
Nevada Historical Society x 
Nevada Slate Museum, Las Vegas x 
Lost City Museum x 

Schedule efIecIlve July I , 2015 

NOTES 

M!ll 

$8.00 
$6.00 

See Note 3 
$5.00 

See Note 2 
$5.00 

Archaeological 
Week (1 day) 

NlA 

NlA 

NlA 
NlA 
NlA 
NlA 
NlA 

I ChIldren under the age cl18 must be admilled 10 museums without charge per NRS 
381.0045(21. 

2 Fees ata collected by lVSP with ,avenuel,.nsler based on 10% 01 the sale 01 adult 
admissions sold by 1he l VSP on days tha Slala musuem Is open with a guarantee 01 
SSJ.I72 annuaUy. Vlsilatlon k'I el¢l!lss altha base guarantee 01 $53,172 will result In the 
transler 01 an additional 10% of an luch admissions. 
'Fees ate cotlected by the White PiM HWoricaI Railroad Foundation per 1emu; 01 a 
c:onIntCI negotiated by !he ~I" and approwcI by the Nevada Board 01 E.Gminet$. The 
a:lntr&et ouaJ1lllteH payment at S3.500per yea, \Wh an &dditfona! $2.00 pel' pelson (MIf a 
base numbef 01700 PiI'" admissions . 

• He .... da Day tiS celebrated In 2015 on Friday. October 30th. Museums sta!ewida will o/tar 
FREE admission on Friday the 30ItI On account 01 the He .... da Day parada In Carson eily 
on Saturday, October 311t. the Nevada Slate Museum. carson City, and the Nevada State 
Railroad Museum, Carson City, will offar two lrea admission days: October 30th and 31sl. 

$ FREE admission only with cnupon from Smithsonian magazine al participating museums. 

'Traln Rides fares are not offered ·FREE.· 
7 Reduced 112 price ($4.(10) adult admission lor annual Coin Show: AuguSl21-22. 2015. 

Free 
Free 
Free 
Free 
Free 
Free 

.!l!!ll 

Famlll Fun Oay 

NlA 

NJA 

NlA 
NJA 
NlA 
NJA 
NlA 

MusfHltnS are open a minimum of fwe days per 
week: the schedule varies by location. Days 01 
saMes W818 chosen so as to mspect historical 
trends for best anandance days wffh availabltJ 
staff. 

FREE ADMISSION DAYS 

September ~ December 

Smithsonian Sanl8 Train tNalory for the 
D8_V' ___ Nevada Day4 Weekend HoUdaya 

X X NlA NlA 

X X NlA NlA 

NJA NlA NlA NlA 
NJA X NlA NlA 
NJA X NlA X 
NJA X NlA NlA 
X X NlA NlA 

811/2015 

HoIidav Open -
NJA 

NlA 

NJA 
NlA 
NlA 
NlA 
X 

pbarton
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Aatej 

, . 
1 (undB' 18) (NRS 381 , 

Steam Train 

Steam Train 2·hour renlal when closed 

I Molor Car 
!Adult (agB 12 and older) 

lli.!l.. 
(3 and 

[School G,oups (Adult I 

(School Grouos 
r 2-hr rental when open 
r 2-1v renlal when closed 

"Motor Car 

n motor car 2-hr rental 

Hand Car 

iAdults (sQe 12 snd olde,) 
::hIldren 4-11 
hltdren (3 and' 
Uitary 

School Field Trips I 

Groups 

e for up to 4 hours) 

) (per pe,_1. 

NEVADA STATE RAILROAD MUSEUMS 
BOARD PROPOSED TRAIN RIDE AND RELATED FEES 

SFY 2016 

ncar) 
11 car) 

NSRM-CC: 2015 

$6.00 
No' 

54.00 
52.00 

fijQ 

NJA 
NJA 

52.00 
$1 .00 

58.00 
54,00 

No 
5' 

m.oe 
545,OC 

SFY 2011i 

$6.00 
NOI --

PROPOSED 
NSRM - BC: 2015 I SFY 2016 

1-

NlA 
NJA 

NlA 
NJA 

58.00 NJA 'A 
'A 
'A 

$4.00 N/A 
NoChame NJA 
$1.800.00 N/A 

No 

$1 .00_ 

$8,00 
$4.Of 

$75.OC 
S4'5.Oi: 

N/A 

N/A 
N/A 
N/A 
NJA 
NJA 
NJA 
NJA 

NJA 
NJA 
NJA 
NJA 

N/A 
N/A 

'A 

NJA 
NiA 
NiA 
WI 
Nil 
Wi 
NiA 

NJA 
NiA 
NiA 

NJA 

NJA 
NJA 

$10.00 $10.00 I 
$5.00 $5.00-1 

No Chst(le No I 

NJA 
NJA 

$10,00 $10.001 
$5,00 sluden.t ~ $5:00 ~I~".~.~ 

$7,00 {1 5 or merel $7.00 (15 or mere 
r an Hour­

Locornolive Cab Rides 
iDinlno Car Rental 

'0I1¥ , - 2 houlS min) ,00 ,001" $250.00 5250,00 

II Day - May 
DaylFalhe(s Day I 

Rales effeclive July 1. 2015 

I_Events 

,00 
NJA 

53,00 per seat! 
N/A 
N/A 

"NiA 

,001 535.00 535,00 
NJA 1 5500,00 $500.00 

5.00 per sea'l 
NJA 
NJA 
NJA 

$5,00 per seatl 
.. itA 

.00 per seal 
NJA 
NJA 
NJA 

61112015 
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BRIAN SANDOVAL 
OoHmor 

Clau4la Vocchio 
DIrector 

Memo 

STATE OF NEVADA 
DEPARTMENT OF TOURISM 

& CULTURAL AFFAIRS 
Division of Museurns & History 

NEVADA STATE MUSEUM 
600 North Carson Street 

Carson City, Nevada 89701-4004 
[175) 687-4810 Fax [175) 687-4168 

www.ncvadaculture.org 

Date: May 22, 2015 

To: Robert Stoldel, Chairman 
Board of Museums & History 

From: Jim Barmore, Director 
Nevada State Museum - Carson Cit 

Re: New Restricted Donation 

Potar Barton 
Admfnfstrutor 

.11m Barmore 
M"3wm DIrector 

The Nevada State Museum, Carson City, has received $3,500.00 from ASM Affiliates for the 
museum's Collection Care Fund. These funds will be held in the State Treasurer's Office and 
expended out ofBIA 5036, Category 55. 

Approval: -=---:-___ ---:---::-:--:-___ ---:-__ _ 

Chairman, Board of Museums & History Date 

pbarton
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BRIAN SANDOVAL 
Governor 

Claudia Vecchio 
DlrtCIOr 

March 24, 2015 

.-

STATE OF NEVADA 
DEPARTMENT OF CULTURAL AFFAIRS 

Division of Museums & History 
NEVADA STATE MUSEUM 

600 North CaIson Street 
CaIson City, Nevada 89701-4004 

(775) 687-4810 Fax (775) 687-4168 
www.nevadacuJture.org 

Ms. Dayna Giambastiani 
ASM Affiliates 
10 State St. 
Reno, NY 89501 

Dear Ms. Giambastiani: 

Peter Barton 
Administrator 

Jim Barmu", 
Muselllfl DireclOr 

On behalf of the Nevada State Museum and the Board of Museums and History I wish to thank 
ASM Affiliates for the generous donation of $3,500.00 made to the Nevada State Museum's 
Collection Care Fund. 

This gift supports the museum's role in preserving and celebrating Nevada's natural and 
cultural heritage and will serve to enrich the lives of many. Thank you again. 

-'~,.dlD~ 
Jim ore 

---i.t1!lseum Director 



BRLUi IlANDOV AL 
Governor 

Claudia Vecchio 
DIrector 

March 24, 2015 

STATE 01<' NEVADA 
DEPARTMENT OF TOURISM 

& CULTURAL AFFAIRS 
Division of Museums & History 

NEVADA STATE MUSEUM 
600 North CaISOn Slreel 

Car.;on CilY, Nevada 89701-4004 
(775) 687·4810 Fax (775) 687·4168 

www.nevadaculrure.org 

Memo 

To: Dayna Giambastiani 

From: Jim Barmore, Museum Director, Nevada State Museum 

Re: $3,500.00 Donation 

Peter Bartob. 
AdmfnUtrator 

Jim Barmore 
Muaeum Director 

ASM Affiliates donates $3,500.00 for the Nevada State Museum's Collections Care Fund. 

The Nevada State Museum gratefully acknowledges receipt of this gift for the purposes stated 
above. Thank you for your support! 

~-

'2;-'2.. 'i-I '? 
Date 

Please return one copy to the Nevada State Museum and retain the other copy for your 
records. 



STATE OF NEVADA 
DEPARTMENT OF TOURISM 

& CULTURAL AFFAIRS 
Division of Museums & History 

BRIAN IIANDOVAL 
Governor 

NEVADA STATE MUSEUM 
600 North Carson Street 

Carson City, Nevada 89701-4004 
(775) 687-4810 Fax (775) 687-4168 

www.nevadaculture.org 
Claudia Vecchio 

Director 

Memo 
Date: , May 22, 2015 

To: 

From: 

Re: 

Robert Stoldal, Chairman 
Board of Museums & History 

Jim Barmorc, Director 
Nevada State Museum - Carson City 

New Restricted Donation 

, 

Peter Barton 
Adm{nbtrator 

Jim Barmore 
Museum Direetar 

The Nevada State Museum, Carson City, has received $1,000.00 from Cora Johnson for the 
museum's Education Fund. These funds will be held in the State Treasurer's Officc and 
expended out ofB/A 5036, Category 55. 

Approval: -=--:-__ =:-----:----:::-:: __ ----::-::-:::-__ _ 
Chairman, Board of Museums & History Date 

pbarton
Text Box
Refers to Agenda item 15C2



BRIAN SANDOVAL 
Governor 

ClaudIa Vec:chlo 
Direclor 

March 18,2015 

Cora Johnson 

STATE OF NEVADA 
DEPARTMENT OF CULTURAL AFFAIRS 

Division of Museums & History 
NEVADA STATE MUSEUM 

600 North CaIson Slreel 
Carson City, Nevada 89701-4004 

(775) 687-4810 Fax (775) 687-4168 
www.nevadaculture.org 

1175 Agua Caliente Ct. 
Minden, NV 89423-8865 

Dear Cora: 

I'rltr Barton 
Adllli"islmwf 

Jim Barmore 
Must UIn DirecltJr 

On behalf of the Nevada State Museum and the Board of Museums and History I wish to thank 
you for the generous donation of $1,000.00 made to the Nevada State Museum's Education 
Fund. 

This gift supports the museum's role in preserving and celebrating Nevada's natural and 
cultural heritage and will serve to enrich the lives of many. Thank you again. 



BRL\I'I 8AI'lDOV AL 
Governor 

Claudia Vecchio 
lHroctor 

March 18,2015 

STATE OF NEVADA 
DEPARTMENT OF TOURISM 

& CULTURAL AFFAIRS 
Division of Museums & History 

NEVADA STATE MUSEUM 
600 North Carson Street 

CaISOn City, Nevada 89701-4004 
(775) 687-4810 Fax (775) 687-4168 

www.nevadaculture.org 

Memo 

To: Cora Johnson 

From: Jim Barmore, Museum Director, Nevada State Museum 

Re: $1,000 Donation 

Cora Johnson donates $1,000 for the Nevada State Museum's Education Fund. 

Peter Barton 
Administrator 

Jim Barmore 
Muuum Director 

The Nevada State Museum gratefully acknowledges receipt of this gift for the purposes stated 
above. Thank you for your support! 

Cora Johnson 

J-:t7//,C 
Date 

!rector, Nevada State Museum 

-'2..0 - S-
Date 

Please return one copy to the Nevada State Museum and retain the other copy for your 
records. 



BRIAN BA1'IDOVAL 
Governor 

Claudia Vecchio 
Director 

Memo 

STATE OF NEVADA 
DEPARTMENT OF TOURISM 

& CULTURAL AFFAIRS 
Division of Museums & History 

NEVADA STATE MUSEUM 
600 North Carson Street 

Carson City, Nevada 89701-4004 
(175) 687-4810 Fa:. (175) 687-4168 

w\V\v.ncvacbculture.org 

Date: May 22, 2015 

To: Robert Stoldal, Chairman 
Board of Museums & History 

From: Jim Barmore, Director 
Nevada State Museum - Carson City 

Re: New Restricted Donation 

Peter Barton 
Adm'lnutrator 

Jim Barmorc 
MU58Um Director 

The Nevada State Museum, Carson City, has received $1,000.00 from Hazel Woodgate for the 
museum's Hazel Woodgate History Fund. These funds will be held in the State Treasurer's 
Office and expended out of BfA 5036, Category 55. 

Approval: -=-,-__ ::----,--::.,...,-__ ---:--=-==-__ _ 
Chairman, Board of Museums & History Date 

pbarton
Text Box
refers to Agenda item 15C3



BRIAN SANDOVAL 
Governor 

ClAudia Vt«blo 
D{rtc/of 

May 20, 2015 

Hazel Woodgate 

STATE OF NEVADA 
DEPARTMENT OF CULTURAL AFFAIRS 

Division of Museums & History 
NEVADA STATE MUSEUM 

600 North Carson Street 
Carson City, Nevada 89701-4004 

[175) 687-4810 Fax [175) 687-4168 
www.nevadaculrure.org 

1111 W. College Pkwy #227 
Carson City, NV 89703 

Dear Ms. Woodgate: 

Peter Bartan 
Admlnistralor 

Jim Barmore 
MlLftllm Director 

On behalf of the Nevada State Museum and the Board of Museums and History I wish to thank 
you for the generous donation of$I,OOO made to the Nevada State Museum's Hazel Woodgate 
History Fund. 

This gift supports the museum's role in preserving and celebrating Nevada's natural and 
cultural heritage and will serve to enrich the lives of many. Thank you again. 

,\~reIY' 

~1armore 
Museum Director 




