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MUSEUM INITIATIVES



Eggstravaganza ads and event 
images



Eggstravaganza 
March 28 – April 19, 2025

Landing Page

● Views: 5,002 

○ +13,418.92%

Paid Social Ads

● Impressions: 194,346

● Clicks: 4,635 

Reno News & Review Ad

● 71 QR code scans

Attendance

Goal: 468

Actual: 723

https://www.carsonrailroadmuseum.org/eggstravaganza-2/


Basketry Gallery ads and exhibit



Basketry Gallery

Landing Page - 5/16 - 5/31 

● Views: 1,908 

Paid Social Ads - 5/16 - 5/31 

● Impressions: 33,584

● Clicks: 869

● Spend: $500 

Earned Media 

● Total Broadcast Placements: 4 on KOLO 

● Total Local Viewership: 45,134 

● Washoe basket makers featured in exhibit - Record 

Courier 

● New display highlights ‘The Work of the Washoe 

People’ - KOLO online 

● Washoe Tribe Basket Exhibit - NewsBreak

https://www.recordcourier.com/news/2025/may/06/washoe-basket-makers-featured-in-exhibit/
https://www.recordcourier.com/news/2025/may/06/washoe-basket-makers-featured-in-exhibit/
https://www.kolotv.com/2025/05/19/new-display-highlights-work-washoe-people/
https://www.kolotv.com/2025/05/19/new-display-highlights-work-washoe-people/
https://www.kolotv.com/2025/05/19/new-display-highlights-work-washoe-people/
https://www.newsbreak.com/share/4014592070567-washoe-tribe-basket-exhibit?ctype=native_video&s=a2&share_destination_id=MjY2NjIyMjQxLTE3NDc2OTY0NzExNjQ=&pd=0I2icjxb&hl=en_US&send_time=1747696471&actBtn=bottomBar&_f=app_share&trans_data=%7B%22platform%22%3A1%2C%22cv%22%3A%2225.20.0%22%2C%22languages%22%3A%22en%22%7D&sep=ns_foryou_recall_exp_25q2-v8%2Cns_foryou_model_exp_25q2_v2-v8%2Cns_foryou_blend_exp_25q2-v2%2Cns_local_strategy_25q1_exp-v5%2Cns_foryou_rank_exp_25q2-v2
https://www.newsbreak.com/share/4014592070567-washoe-tribe-basket-exhibit?ctype=native_video&s=a2&share_destination_id=MjY2NjIyMjQxLTE3NDc2OTY0NzExNjQ=&pd=0I2icjxb&hl=en_US&send_time=1747696471&actBtn=bottomBar&_f=app_share&trans_data=%7B%22platform%22%3A1%2C%22cv%22%3A%2225.20.0%22%2C%22languages%22%3A%22en%22%7D&sep=ns_foryou_recall_exp_25q2-v8%2Cns_foryou_model_exp_25q2_v2-v8%2Cns_foryou_blend_exp_25q2-v2%2Cns_local_strategy_25q1_exp-v5%2Cns_foryou_rank_exp_25q2-v2
https://www.newsbreak.com/share/4014592070567-washoe-tribe-basket-exhibit?ctype=native_video&s=a2&share_destination_id=MjY2NjIyMjQxLTE3NDc2OTY0NzExNjQ=&pd=0I2icjxb&hl=en_US&send_time=1747696471&actBtn=bottomBar&_f=app_share&trans_data=%7B%22platform%22%3A1%2C%22cv%22%3A%2225.20.0%22%2C%22languages%22%3A%22en%22%7D&sep=ns_foryou_recall_exp_25q2-v8%2Cns_foryou_model_exp_25q2_v2-v8%2Cns_foryou_blend_exp_25q2-v2%2Cns_local_strategy_25q1_exp-v5%2Cns_foryou_rank_exp_25q2-v2
https://www.newsbreak.com/share/4014592070567-washoe-tribe-basket-exhibit?ctype=native_video&s=a2&share_destination_id=MjY2NjIyMjQxLTE3NDc2OTY0NzExNjQ=&pd=0I2icjxb&hl=en_US&send_time=1747696471&actBtn=bottomBar&_f=app_share&trans_data=%7B%22platform%22%3A1%2C%22cv%22%3A%2225.20.0%22%2C%22languages%22%3A%22en%22%7D&sep=ns_foryou_recall_exp_25q2-v8%2Cns_foryou_model_exp_25q2_v2-v8%2Cns_foryou_blend_exp_25q2-v2%2Cns_local_strategy_25q1_exp-v5%2Cns_foryou_rank_exp_25q2-v2


On the Go ads and exhibit



On The GO! Program

Artown Rack Card

● Landing Page

● Views: 974 

Poster/Flyer 

● 28 QR code scans

Paid Social Ads - (7/2 - 7/31)

● Impressions: 64,556

● Clicks: 895

● Landing page views during that time: 974

● Spend: $250

Attendance 

● Goal: 226

● Actual: 376 



Old Spanish Trail 
Exhibit Extension 

Key Media Placements

● Las Vegas Review-Journal

● KSNV (Channel 3 News)

● KTNV “Morning Blend” (Channel 13 News)

● City Cast Las Vegas- earned 

● Vegas24Seven.com

Organic Social

● 23,000 + views

● 20,000 + reach 

City Cast Podcast 

● Listen Here 

● Newsletter Promotion 

http://vegas24seven.com
http://vegas24seven.com
https://drive.google.com/file/d/1QQjLXrsfpcXIGwLCcKyZNnsATHtlLSlS/view?usp=sharing
https://drive.google.com/file/d/1QQjLXrsfpcXIGwLCcKyZNnsATHtlLSlS/view?usp=sharing
https://link.citycast.fm/view/668c1cb435e90178230427c6nwf5c.amr/15a29ce6
https://link.citycast.fm/view/668c1cb435e90178230427c6nwf5c.amr/15a29ce6


Old Spanish Trail ads and event 
images



Star Spangled Steam Up ads and 
event images



Star Spangled 
Steam-Up

Landing Page

● Views: 10,941 

Paid Social Ads

● Impressions: 610,250 

● Clicks: 6,833

Flyer

● 17 QR code scans

Attendance

Daytime Daily Ride Total Tickets Sold

7/4 485 379

7/5 501 334

7/6 313 222

Total 1299 935

Evening Tickets Sold

7/3 No. 25 54

7/4 Glenbrook 53

7/5 Tahoe 41

Total 148



Pollinator Palooza

Meta (Boost)

● Spent - $200 

● Impressions: 54,757

● Event Responses: 684

● Interested: 1,100 



Lost City Museum:
A Hidden Gem

Meta

● Spend: $50 

● Impressions: 4,250

● Event Responses: 8

● Interested: 93 



The Exhibit Process:
How to Build a Show

Meta (Boost)

● Total Spent: $200 

● Impressions: 28,536

● Event Responses: 173

● Interested: 179



Language Access Plan

● All seven state museums completed work this 

reporting period within the Language Access Plan.

● Exhibit cards were recorded and transcreated so 

guests can scan a QR code and have the audio play.  

● Nevada State Museum Carson City completed the 

bulk of their work; content is live online.

● Remaining museums recorded their exhibit cards this 

quarter; final rollout expected in Q3.

● Initiative enhances accessibility and inclusivity for 

museum guests.



MarComm Policy & 
Procedures

● This document outlines how division 

members should work with DTCA’s 

marketing and communications agency, 

including requesting support with: 

○ Social media

○ Email marketing

○ Media relations and releases

○ Advertising

○ Event support

○ Fundraising campaigns

Form Meeting Assignment
Creative 

Brief
Marketing 

Asset



Canva Training
● Training sessions led by Estipona Group’s Associate 

Creative Director, Social Media Manager and Account 

Manager.

● Trainings included live screen sharing and were 

recorded for reference.

● Feedback on templates encouraged for ongoing 

improvement.

● Template refresh will be available at the request of 

marcomm to keep content fresh.



Bulk Content Pilot 
Moving Forward FY26 
Summary

● Launched a bulk social media content creation pilot in 

Q1 with Nevada State Museum Las Vegas and Nevada 

State Railroad Museum, East Ely 

● Strong response secured funding to expand this 

initiative to all DMH institutions in the new fiscal year.

Approach

● Capture large volumes of high-quality content in single 

visits to each museum.

● Edit and package content for consistent, on-brand 

distribution across social platforms.

● Implement a repeatable, annual process for efficient 

content delivery.

Status

● Nevada State Museum Las Vegas and Nevada State 

Railroad Museum, East Ely content completed and well-

received.

● Assets collected for Nevada State Railroad Museum Boulder 

City; editing to begin in the new fiscal year.

● Budget allocated for expanding bulk content creation Division 

Wide in the new Fiscal Year 

Next Steps

● Edit Boulder City content and plan site visits for remaining 

institutions.

● Prioritize Nevada Historical Society once their new facility 

opens.



THANK YOU
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